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Synopsis from official website <http://www.gvsu.edu>

Welcome to Grand Valley State University

A strong liberal education serves as the foundation for Grand Valley's wide array
of undergraduate and graduate programs, fostering critical thinking, creative
problem solving, and cultural understanding. Through personalized learning
enhanced by active scholarship, we accomplish our mission of educating stu-
dents to shape their lives, their professions, and their societies.
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How important is social responsibility to your university’s program?
[ think these types of projects do a lot to encourage students to figure out what
kinds of projects they eventually will want to work on in their careers—what
type of work they will want to do. Through working with applied projects for
social issues while in school, students must first decide what the best medium is
to solving the client’s problem, and what is the best messaging to communicate
to their audience, all within their client’s limited budget. Then they need to plan
what they are going to do, how they are going to do it, and how they will get it
out there to the general public.

Basically they say, “here is a cause I'm interested in, and I want to help. How am
[ going to go about it?” These projects teach them to be proactive instead of wait-
ing around until someone approaches them.

What types of projects have your students worked on?
One student worked on a project that proposed windpower on campus. Their
efforts prompted a feasibility study They met with planners, and then designed
a promotional and informational brochure to gain support for the cause.
Another student worked on a project that promoted a local farmer’s market with
the message to “eat local”. That brochure is being printed now.

Another student did a series of bus signs, with a message that encourages peo-
ple to ride the bus. The messaging was very creative, but when the student
approached the client to install the signs on the busses, the client declined to
accept the work, stating they already had a campaign in place. In the mean-
time, we've noticed several busses with empty bus boards. It makes you wonder
why some clients won't accept the student’s work.

Another project was a Butterfly Book. A student did some very solid research
and found out why a certain butterfly was becoming extinct in our area.
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Many instructors insist on choosing the nonprofit clients for their students to work with.
Do you find it works well for your students to choose their own clients?
Only half of our course covers working with a non profit. The other half of the
class focuses on social issues such as obesity, abortion, politics. The students are
assigned the task of researching and fact finding for a social topic, then design a
solution to help solve the problem.

In regards to the students working with nonprofits, I feel that by having the stu-
dents choose their own client they have more passion and excitement for the
project. They actually want to see the project succeed and get used by the
client, and they become very resourceful in making this happen. There are no
guarantees that the projects will get produced, but students are still required to
approach the client to present their work.

Do students choose the communication medium as well?
Yes, they are allowed to choose the method in which they feel will best commu-
nicate their message—whether it be TV, billboards, web banners, web pages,
print ads, table banners, etc. [ do try to discourage direct mail because of the
sustainability issues.

Do these projects engage and challenge your students?
Yes, 'm finding that students are definitely “getting it” when it comes to sustain-
ability issues. They realize that things need to change from the way we did
things in the past. Also, at the beginning and end of each class, we discuss
Milton Glaser’s “12 Steps on the Graphic Designer’s Road to Hell” I'm always
pleased when students have a slightly different attitude at the end of the class
than at the beginning. Students are more introspective about what types of proj-
ects they actually want to do after working on socially conscience projects. |
find that very encouraging
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Course Syllabi

The following pages include examples of course syllabi for Graphic Design 5 .
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ART 410 Graphic Design 5§

Fall 2007 M,W 2 - 4:50 p.m.
Instructor: Lorelle Otis Thomas e-mail: thomasl@gvsu.edu
Office Hours:  T,Th 12 - 2:00 p.m. Other hours by appointment. Phone: 331-3878

Catalog Description: Advanced layout problems involving bochures, annual reports and corpo-
rate identity packages, as well as introduction to mixed media presentations. Stress is on indi-
vidually conceived and developed projects.
Pre-requisite: ART 312, passage of Junior Review.
Credits: 3
Activity: Lecture/Discussion and Lab
Required Text: Looking Closer — Critical Writings on Graphic Design.

Bierut; Drenttel; Heller; Holland. Allworth Press
Attendance: 3 absences will result in lowering of the final grade by one full point. In accordance
with departmental policy, an excess of 5 absences will result in failure of the class.

Objectives:

* Through readings, research, discussion, and writing, evaluate the role of graphic design as a
tool for social change.

e Through primary and secondary research, identify public agencies that are working on social
and environmental issues.

* Develop marketing strategies for informational and educational materials, including target
audiences and media placement.

e Design appropriate informational and educational materials.

e Obtain one price quote for producing materials.

Methods of Evaluation:

Discussion of readings, class participation, leading one discussion 15%

There will be three projects during the course of the semester @ 25%, 30%, 30%
Each project will be graded in three stages:

e Thumbnails (Sketchbook) - Conceptual thinking and idea generation

e Comps - Research, variety of solutions, visual clarity, presentation

e Final - Originality, appropriateness of solution, aesthetics, craft, presentation

Outline:

Week 1-2  Readings and discussion

Week 3-6 Project 1 - Readings, discussion, thumbnails, research
Week 5 Comp Critique
Week 6 Final Critique

Week 7-10  Project 2 - Readings, discussion, thumbnails, research
Week 9 Comp Critique
Week 10 Final Critique

Week 11-14 Project 3
Week 13 Comp Critique
Week 14 Final Critique



ART 410 Readings

INTRO

Grierson, Bruce. Graphic Agitation. Adbusters No. 27

Lasn, Kalle. Rick Poynor, Chris Dixon, Tibor Kalman, Rudy VanderLans, Max Bruinsma.
First Things First 2000, A Design Manifesto. Blueprint, London, UK.
AIGAJournal, NY, USA. Eye, London, UK. Items, Amsterdam, Netherlands.
Form, Frankfurt, Germany. Emigre, Sacramento, USA.

SUSTAINABILITY
Looking Closer:
Jacobs, Karrie. Disposability, Graphic design, Style, and Waste. pg 183-190

Handouts:

Ewen, Stuart. Waste a Lot, Want a Lot.

Ewen, Stuart. Notes for the New Millenium.

Grand Rapids Press Reporters. Going Green. Grand Rapids Press, Jan 2007
Moore, Michael. Nice Planet Nobody Home. Stupid White Men.

Peters, Robert L. Question Everything.

Sidles, Constance. It’s Not Easy Being Green. HOW, June 2007

Visscher, Marco. Why Green is the New Black. Ode Magazine, November 2006.

ADVERTISING AND SOCIAL ISSUES

Looking Closer:

Kalman, Tibor. Miller, Jacobs. Good History/Bad History. pg 25-31
Heller, Steven. The Time Machine pg 34-38
Winkler, Dietmar. Morality and Myth: The Bauhaus Reassessed. pg 38-42
Glaser, Milton. Chermayeff. deHarak. Some Thoughts on Modernism. pg 43-49
McCoy, Katherine. Rethinking Modernism. pg 49-51
Vignelli, Massimo. Long Live Modernism! pg 51-52
Friedman, Dan. Life, Style, and Advocacy. pg 52-55
Wild, Lorraine. On Overcoming Modernism. pg 55-60
Rand, Paul. Logos, Flags, and Escutcheons. pg 88-90
Stermer, Dugald. Propaganda and Persuasion. pg 179-181
Heller, Steven. Guerilla Graphics. pg 181-183
Rock, Michael. Can Design be Socially Responsible? pg 191-193
Backlund, Nicholas. Red, White, and Bland. pg 193-198
Scher, Paula. The Boat. pg 199-202
Rock, Michael. I Want to Sex You Up. pg 202-206

Sullivan, Andrew. Flogging Underwear. pg 206-211



Handouts:

Ewen, Stuart. Images Without Bottom. All Consuming Images.

Glaser, Milton. The Road to Hell; A Questionnaire. AIGA Journal of Graphic Design.

Helm, Jelly. Saving Advertising. Looking Closer 4.

Kilbourne, Jean. Bath Tissue is Like Marriage. Can’t Buy My Love.

Klein, Naomi. New Branded World. Alt.Everything. No Logo.

Poyner, Rick. Branded Journalism. Metropolis, October 2000.

Poyner, Rick. Introduction, Ineffable Cool. Obey the Giant.

Telford, Anne. Sex in Advertising. Communication Arts, Sept Oct 1997.

Twitchell, James. She’s Very Charlie: The Politics of Scent. Absolut: The Metaphysics of Wrap.
De Beers: A Good Campaign Is Forever. Twenty Ads That Shook the World.

NON-CONFORMITY / STYLE / PERSONAL RESPONSIBILITY

Looking Closer:

Robertson, Keith. Starting from Zero. (Style history) pg 77-80
Keedy, Jeffery. I Like the Vernacular . . . Not. (Style postmodern) pg 101-103
Burdick, Anne. Neomania: Feeding the Monster. pg 135-142
Stermer, Dugald. The Curse of the New. pg 153-155
Heller, Steven. Cult of the Ugly. pg 155-159
Lionni, Leo. The Urge to Make Things. pg 170-171
McMullan, James. Drawing and Design. pg 171-173
Bierut, Michael. Why Designers Can’t Think. pg 215-217
Holland, DK. Graphic Design Education. pg 226-231
Odge, D.L. A Clockwork Magenta and Orange. pg 218-219
Handouts:

Friedman, Dan. Projects of Optimism.

Lasn, Kalle. Design Anarchy. Adbusters No. 27.

McCoy, Katherine. Apolitical Designer. Looking Closer 2.
Shahn, Ben. On Nonconformity. The Shape of Content.
Stermer, Dugald. Generic Designers.



ART 410 Graphic Design 5

Global Sustainability

The global population doubled from 3 billion in 1959 to 6 billion in 1999 (40 years). It is esti-
mated that, by the year 2042, the population will reach 9 billion. If the earth is to sustain a popu-
lation of 9 billion, some changes must be made. Do these need to be changes in our thinking? In
our patterns of consumption? In our standard of living? In our system of waste management? Or,
does change need to be made in every area of our daily lives?

Design is usually affiliated with advertising, an industry that is committed to increasing consump-
tion, promoting disposable products, and creating desire for “the new.” Instead of being part of
the problem, can design be part of the cure?

Pick some aspect of global sustainability. Research thoroughly to find out about the problem.
Create a campaign intended to change people’s thinking or behavior. You can use any appropriate
medium for your message; print, billboard, TV, internet, etc.

Presentation: Prepare a presentation as if you were applying for grant money to fund your
campaign. You will be explaining your concept to a guest who works with city government,
businesses, and organizations to promote, organize, and get funding for sustainability initiatives.
Be prepared to discuss your choice of topic, intended target audience, your design decisions, and
your reason for choosing a particular advertising medium.

Follow Up: You will have one week after the presentation to male any changes suggested at the
presentation critique. Contact the individual(s) suggested by the critique guest. ask if you can set

up an appointment to show them your work. Some kind of “paper trail” must be turned in at the
end of the semester to show that you met with or attempted to meet with someone.

Working Crit: September 26
Presentation: October 3
Final Project Due: October 10

Response From Business or Agency: December 5

A few possible topics:

SUVs. hybrid cars. “smart” cars. ethanol
public transportation

wind power. solar power/biomass

water pollution. air pollution

the ozone layer. global warming
industrial waste. strip mining

nuclear waste. chemicals. fertilizers.
farming. pesticides. genetic engineering
run off from farming (ecoli, botulism outbreaks)
recycling. excessive packaging. landfills
overfishing

A couple web sites to get started:
www.global-mindshift.org
www.bioneers.org
www.odemagazine.com
SustainLane.com

water usage, water shortages

dead zones in the ocean

endangered species

invasive foreign species

paper. wood pulp. deforestation
alternate renewable materials: hemp,
bamboo, kenaf, biowaste (coffee bean
hulls, banana peels, etc.)

fast food chains and the loss of rainforests

urban sprawl. urban planning

green building



Social Issue Project

You will be producing a piece intended to inform a target audience about a specific

social issue.

1. Select an issue using the list below as a starting point.

2. Determine what kind of business or non-profit agency would be involved in educating

the public about that issue. For example, aids booklets or cancer booklets might be

distributed by Spectrum Health. The Grand Rapids Literacy Council, Grand Rapids Public

Schools, The Public Library, or a private organization which charges for tutoring might

need to distribute illiteracy information. Design your piece as if it were being done for

that organization. Contact the organization and ask what kinds of materials they use or
would like to use. Ask what kind of quantities they normally produce.

Determine who the target audience would be.

4. To reach the target audience, determine what kind of informational graphics would be
appropriate and where they would be displayed or how they would be distributed.

You may produce a flyer or series of flyers, a series of small posters, a billboard, a TV ad,
or whatever you determine is needed.

5. Get a price quote for the job. i.e. if GR Literacy Council says they distribute 5,000 fly-
ers per year, find out how much it costs to print 5,000 full color or two color flyers. How
much does a billboard company charge for a four-billboard campaign?

The challenge in this assignment is to

1. examine the way in which information is distributed in our society and select the best
method of distribution

2. create graphics which are attractive while being informative and appealing to the
target audience

3. create successful graphics working within budget constraints

e

Emphasis is placed on your ability to conduct extensive research and writing in regards to your
chosen subject and to explore the nature of text in visual communication by producing your
own copy. Keep your collection of research materials in a sketchbook or binder to share with
the instructor and the class. This may include notes from books and magazine articles, inter-
views, objects, photocopies, statistics, thumbnail sketches, written observations, etc.

Possible Themes to Explore

Media Literacy Privacy Genetic Engineering
Sex in Advertising Voting Welfare
Anorexia/Bulimia [lliteracy Hunger

Obesity Politics Technology
Consumerism/Debt Separation of Church and State  Nursing Homes
Censorship Violence Social Security
Freedom of Speech Feminism Schools/Education
War/Weapons Prejudice Substance Abuse
Propaganda Gay and Lesbian Rights

Democracy Aids/Cancer/etc. Other - tell me your idea.



Projects in Sustainability

The following pages represent a sampling of sustainability projects that students at
Grand Valley State University have completed.

11 Grand Valley State University The Inclusion of Social Responsibility in the Visual Communications Curriculum
Case Study | 2008



The Rapid Bus Signs

Ladies and Gentlemen...

STop YOUR ENGINES:

Save gas, ride the bus.




Information card, identity, and directional signage
to make bus transportation more accessible.

RIDINGTHERAPID

HOW TO RIDE THE BUS

-
\=

ridetherapid.org




Go to the bus stop.
Have exact change or your ticket.
Make sure you're getting on the right

bus! The route number and name are

When the bus stops, get on and put
your money in the fare box. Ask for
a transfer ticket now if you need one.

Go sit down and watch for your stop.

RIDINGTHERAPID

NEED HELP FIGURING OUT
BUSES, TIMES, OR PLACES?
CALL THE INFORMATION
CENTER AT 616.776.1100






ROUTE7
WEST LEOMARD
EAET LEOMNARD
ROUTES

AL PINE

Il



RIDINGTHERAPID

HOW TO RIDE THE BUS

ridetherapid.org



Eat Local Brochure

Locally Grown Food
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Are you sharing
your identity?

DUANE STOLE YOUR IDENTITY.
He tricked you into giving away your
personal information on the telephone.

PROTECT YOURSELF.
High-pressure callers often demand
personal information with scams such as
the promise of an extravagant vacation at
an attractive price if only you will act now
or lose the offer. To aveid these scams,
never provide personal information aver
the phone if you did not initiate the call.
To limit the number of these calls you
receive, ask the callers if you can join the
do-not-call list. When you do receive a call,
simply hang up.




Are you sharing
your identity?

MALLORY STOLE YOUR IDENTITY.
She stole your personal information right
through your computer with a virus.

PROTECT YOURSELF.

Mever respond to unsolicited requests for
personal information and always use virus
protection. Protect your computer with a
password, change it frequently and don't
share your password with anyone. From
time to time, search the internet for your
name and the last four digits of your S5N.
You never know what you might find.




Homelessness Awareness Campaign







| got flowers today
Last night, he said a lot of cruel things...

1-800-787-SAFE

| got flowers today
Last night, he threw me into a wall...

National Domestic Violence Hotline

1-800-787-SAFE
NDVH.org




| got flowers today
Last night, he beat me up again...

MNational Domestic Violence Hotline

1 800-787-SAFE
NDVH.org

/ 1 got flowers today
/ Last night, he finally killed me ...

National Domestic Violence Hotline

1-800-787-SAFE
NDVH.org






