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“We are focusing on creating markets, worRing
with micro lenders and trying to address world
socioeconomic projections. Of course it’s a tall
order—nbut you have to dream big because the

problermn is huge and important.”
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Graphic Design Chair
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Blue Collar Theory

Visit <http://bluecollartheoryorg/micajhu-design-coalition/>

Blue Collar Design Theory

The understanding of Graphic Design has always been relegated to the sidelines of the
applied arts community. There are a plethora of general interest magazines that show-
case architecture, the decorative arts, product and fashion design with little, if any;
mention of the role of the graphic designers who help mold and respond to the world
around them. This is, in part, due to the graphic designers' self-absorbed approach to
their chosen discipline, clients and the general public.

The role of the graphic designer is that of a social responder and we must begin to
effectively communicate this to both the design community and the world.

The Blue Collar theory will help eliminate myths, dispel fears and educate all to a new
language and approach for everyone to rejoice in and understand. The Blue Collar
Theory places graphic design at the front of the design dialogue.

Blue Collar explores the relationship between the client and designer, explains proj-
ects that exemplify this new approach, and more importantly focuses on role of the
graphic designer in society.

Blue Collar is the language of the machine shed, the skilled laborer, the printer, the
farmer, the factory floor and it is liberty.

Bernard J Canniffe 12 January 2003

blue 1 (bloo) a. 1. of the
colour between green and
violet in the spectrum,
coloured like the clear sky
or deep sea. collar worker,
manual or industrial (opp.

to office) worker.
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MICA/JHU Design Coalition

In 2001 a partnership was formed between Johns Hopkins Bloomberg School of
Public Health (JHBSPH) and the Maryland Institute College of Art's (MICA) under-
graduate graphic design department. The result was an undergraduate graphic design
studio elective course entitled the MICA/JHU Design Coalition. Every year a dedicat-
ed group of students help translate important research material to specific inner city
communities. This course is an effective model of translational research where the
bed is truly connected to the bench where the designer becomes the fulcrum.

Students have created socially responsive and creative solutions for a variety of
research studies including Type Two Diabetes, Organ Donation, Injury Prevention,
Gun Violence, Hypertension, and Lead Poisoning etc. We have also developed cre-
ative interventions for many community organizations not directly related to medical
research. The scopes of the projects are large and small and for more information
about specific topics and projects please contact:

Bernard J Canniffe
3918 Beech Avenue
Baltimore, MD 21211

e: bjcanniffe@mica.edu
e: bernardjcanniffe@verizon.net

P:410.889.2904

4 MICA The Inclusion of Social Responsibility in the Visual Communications Curriculum

Case Study | 2008



MICA/JHU Coalition Course

To follow is the course description, objectives, requirements and specifics for the
MICA/JHU coalition course.
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