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Metropolitan State College of Denver

Metro State Facts

<www.mscd.edu>

Academic excellence. Metropolitan State College of Denver is a comprehensive,
public fouryear institution granting bachelor's degrees through its three schools:
Business, Professional Studies, and Letters, Arts and Sciences. We offer 51
majors and 79 minors, as well as individualized degree programs that give you a
competitive edge in your career.

School size matters. With more than 21,000 students, Metro State is one of the

largest public fouryear colleges in the U.S. And yet thanks to our intimate class-
es (average size: 22), accessible professors and availability of services like men-
toring and advising, you get the personal attention that fuels your achievement.

An urban-enriched education. Urban excitement, convenience, diversity;
unmatched cultural and recreational opportunities-with a campus adjacent to
downtown Denver, the city is our extended campus. You benefit from relation-
ships with the businesses, organizations and people who drive the city's success.

Department of Art Mission Statement
<http://clem.mscd.edu/~art_cs/place/pla_mission.htm)>

The Art Department at Metropolitan State College of Denver provides a challeng-
ing learning environment of methods and viewpoints in art practice and art the-
ory, This is achieved by making a commitment to a comprehensive study of con-
temporary art through an awareness of art history.

The faculty value distinctive, significant, and stimulating art, from all times and
cultures, which explores our shared consciousness and opens new perceptions
of life. We encourage critical thinking and theoretical analysis through a diversi-
fied examination of the visual arts in studio and lecture classes. With a discrimi-
nating eye to the future, we investigate new media and technologies, as well as
traditional approaches.

As artists and scholars, we are responsive in the local, regional, national, and inter-
national intellectual communities within which art is produced and experienced.

The Art Department, like the College, fosters an atmosphere of scholarly inquiry,
creative activity, and mutual respect within a diverse campus community.

Finally, because example is the best teacher, we strive through our creative and
scholarly research to embody the values we wish to impart.

The Metropolitan State College of Denver Art Department has been fulfilling this
mission for over thirty years, providing high-quality, accessible, and enriching
education that prepares students for successful careers, postgraduate education,
and lifelong learning in the visual arts.
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Communication Design Philosophy

This program challenges the student to become an informed “thinking design-
er’ The Communication Design student is provoked to explore the theoretical
and practical aspects of design, creating inventive and effective design solu-
tions that address specific problems within social and cultural contexts.
Students gain an understanding of the relationships between form and func-
tion while examining the relevance of semantics, pragmatics and syntax.
Through specific Communication Design experiences the student discovers pos-
sibilities for research and practice in the context of design that strives to serve a
broad array of audience needs. Special emphasis however is placed on isolating
design problems that have a social implication and that demonstrate the power
of design that serves.
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Exhibition Contributor List

AeroVironment, Inc.
Project: Architectural Wind Turbine

Architecture for Humanity

Project: Biloxi Model Home Program
Project: Siyathemba

Project: The Ipuli Rural Center of Excellence

Barefoot Artists
Project: Rwanda Healing Project

Boezels
Project: Boezels

Continuum

Project: One Laptop per Child prototype
Project: Pedisedate

Project: OmniPod

Design Corps
Project: Farmworker Housing Program
Project: Farmworker Market Program

AIGA Design for Democracy
Project: AIGA Design for Democracy
Ballot/Experience Design

Design That Matters
Project: Kinkajou Projector

Electroland Studio
Project: Urban Nomad Shelter

Freeplay Foundation
Project: Lifeline Radio

Fuse Project
Project: One Laptop per Child

Gans Studio
Project: Unbearable Lightness

Imvubu Projects
Project: Hippo Water Roller

Inkahoots
Project: Caravan Kit

Bill Klingensmith
Project: Drive Project

Gerard Minakawa
Project: Ring Furniture

Monkey Biz
Project: Positively HIV Book and CD

MooreDesign Associates

Project: Empathic Elder Model Research
Project: Physical Medicine and Rehabilitation
Environments

Ziddi Msangi
Project: Schoolyard Banner Project

Nazli Eda Noyan
Project: Map of Awareness

Berto Pandolfo
Project: Design, Industry and Culture

Picture Projects
Project: 360degrees.org

Potters for Peace
Project: Ceramic Water Filter

Room Services
Project: Nomadic Restoration Vehicle

Samson Design
Project: Level Star PDA Device for the blind
Project: Hart Interactive Voter E-Slate

Dr. Rosemary Sassoon
Project: Typeface — Sassoon Primary

Smart Design

Project: OXO Implements

Project: Johnson & Johnson Reach
Toothbrush

Whirlwind Wheelchair International
Project: Whirlwind Roughrider Wheelchair

Andrea Wollensak
Project: Collaborative Cartography using GPS

WorldStudio Foundation
Project: “Help Kids Create” Mentoring Program

XtraCycle Access Foundation
Project: World Bike and Big Boda Bike
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Education NV

19 Metropolitan State College of Denver The Inclusion of Social Responsibility in the
Visual Communications Curriculum Case Study | 2008



Student Submissions

The Substance exhibition was also presented in a student-centered format at the
Emmanuel Gallery on Auraria Campus in Denver, Colorado from October 4—October
27, 2007. International student works were juried into this exhibition, which featured
socially motivated architecture, media, product and communication design solu-
tions. To follow are three student projects documented from this exhibition that were
produced through the Community-Based Design course at MSCD.
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The Immigrant Story

Institution: Metropolitan State College of Denver (Denver, Colorado)

Student: Jazmin Lopez

Participants:  Students Dayne Pillow and Emily Noiles; Rights for all People (RAP)
Facilitators: Professor Lisa Abendroth (Art 4223 Community-Based Design)

Cause: lllegal immigrants must know what their rights are in the United States in order to move
towards a legal process of citizenship. The topic of immigration has been an unending and unresolved
issue that has been debated by the federal government. For the most part, local community

action however has not been activated in Denver. The immigrant community needs to have a more
accessible way to spread information about the rights of illegal immigrants. They need a place where
they can share their stories and information about concerns proceeding towards a legal migration
process but because lack of knowledge restrains them from improving their way of life, they continue
to live in a state of fear for not knowing. Further, because the immigrant community is mainly Spanish
speaking they don’t have a primary forum to express concerns, ideas, thoughts and opinions to
others. Some immigrants are uneducated and afraid to ask questions because they don’t speak or
understand English. Therefore many immigrants pretend to be informed.

Method: This project required the participation of the immigrant community in Denver. Places
where the immigrant community gathers most often were identified as sites for research. The Denver
Mercado became a point of investigation and outreach for understanding the magnitude of the
needs of the immigrant. Through interviews, discussion groups and conversations Lopez identified
the needs of the community. In working with a local not-for-profit organization, Rights for all People
(RAP), she was able to leverage support for her research needs through the greater outreach of this
organization. She attended group meetings on the subject of her project and discussed ways in
which the immigrant community may best be informed of their rights. A practical approach to the
problem needed to be identified—a way to tap into the immigrant community in a non-threatening,
motivational and informative manner.

Through her research, Lopez determined the solution should be informational, simple, and accessible.
It should also be something that her audience would be able to reference as a source of information
on immigrant rights that would continue to evolve over time. The solution should also provide a
forum for outreach, answer questions and allow immigrant stories to be shared within the isolated
community. The goal here was to make the audience comfortable with information access while
persuading the community to become involved in the sharing of information through their own story-
telling process.

In order to be most effective, the solution must be:
Informational, Accessible, Motivational, Bilingual, Educational, Consistent, Simple, Nonthreatening

Impact: Lopez’ concept for a print piece garnered support from RAP and has been considered for
implementation. Her solution addressed the need for uniting the immigrant community, highlighting
the fact that they need an outlet to share facts, opinions and personal stories. As a result of this
connection Lopez hopes to find an immigrant community that is inspired to improve their way of life,
ultimately motivating illegal immigrants to become a part of American society.

More information available at: www.mscd.edu



The Immigrant Story,
by student Jazmin
Lopez
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A Walk Through the Credit Line

Institution: Metropolitan State College of Denver (Denver, Colorado)
Student: Kathleen Jewby
Facilitators: Professor Lisa Abendroth (Art 4223 Community-Based Design)

Cause: Debt in America is out of control. Bankruptcy is the worst-case scenario of unmanageable
debt; in 2005 alone there were over 43,000 bankruptcies in the United States. Since many others
do not declare bankruptcy, there are millions of Americans in various types of debt, including credit
cards, installment plans and student loans. One of the worst forms of debt is high interest credit
cards, which are also loaded with fine print about penalty fees, default rates, varying interest rates,
and interest compounded daily. Credit card companies along with retail products and stores use the
media to convince the public to shop and use credit cards. Shopping is portrayed as an emotional
outlet, where clothes define you and spending can relieve the stress of a difficult day. What the
American public is missing are the details and facts about debt; effects can range from inconvenient
to detrimental. People should understand credit cards and debt in order to make wise choices.
Consumers deserve to have the facts explained clearly, not hidden within a confusing eight-page
microscopic contract. Stores and banks are not eager for these facts to be known, but consumers
need to be aware.

Method: Since debt has become such a prominent part of the American lifestyle, Jewby was able

to use many mediums to research her topic. She began with reading from the internet and books,
collecting credit card paraphernalia, and visiting a near-by mall. As she came to understand the
overall problem and diverse causes, she did site specific research. By researching and documenting
the number of people and the number of bags they were carrying at a local mall, she began to clearly
see the volume of consumerism. Jewby interviewed people from different financial backgrounds to see
further how people viewed money.

Impact: Jewby’s final solution to educate people about debt, specifically credit card debt, resulted
in an installation concept ideally intended for the Colorado Mills Mall where she had conducted her
primary research. Many different colored bags, each color strategically representing credit card debt,
interest, or penalty fees would be hung in strands from the mall ceiling. Facts about the credit card
industry would be mixed in with the bags. By using an eye-catching and highly visual piece, she
would be able to draw people’s attention to the project set within a consumer-centric environment.
Once viewers understood the project, they could choose how many of the facts to read and how
active they wanted to be in the exhibit.

More information available at: www.mscd.edu



A Walk Through the
Credit Line, by student
Kathleen Jewby
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Connecting Communities

Institution: Metropolitan State College of Denver (Denver, Colorado)
Student: Megan Beavers
Facilitators: Professor Lisa Abendroth (Art 4223 Community-Based Design)

Cause: The Connecting Communities project focuses on the neighborhood of La Alma/Lincoln Park
and the community members that live there. The area is one of Denver’s oldest neighborhoods. As a
result it is plagued by issues of upkeep and an eroded sense of history. The condition of the area
has deteriorated as years have gone by and the specific needs of the community members living in
or near the community seem to have been pushed aside. It is a goal of the project to diffuse some of
the major differences that exist between the South Lincoln Park Housing projects located in this area
and the adjacent Santa Fe Art District. Within this goal, the project will spread a greater awareness
and promote involvement between and among members of both communities. An associated goal is
that the project will begin to bring about the economic and social improvements that are needed for
the South Lincoln Park neighborhood to grow in the right direction.

Method: Through primary research on-site and with community members, Connecting Communities is
an organization Beavers conceived that would initiate community programing sponsored by the Santa
Fe Art District. The programing would allow local teens from the South Lincoln Park neighborhood to
get involved in the planning and creation of various locally displayed art projects. Occurring annually,
the program would begin each Fall Semester, as to provide ample time for planning and production.
In conjunction with West High School and La Alma/ Lincoln Park Recreation Center, local teens would
be encouraged to get involved in an after-school program. This program looks to bridge the gap
between the high-brow culture of the arts district and the critical need for intervention in the housing
projects. The hope of Beavers’ research and resulting work is to create an extended community
resource and positive influence in the youth of the community by tapping in to the creative resources
of the Santa Fe Art District.

Impact: As a hypothetical project, there are many locations throughout the La Alma/ Lincoln Park
community that could host the Connecting Communities project. The galleries that line Santa Fe Drive
provide an inviting atmosphere that attracts new people to the area, while the Sunken Gardens park
is a reminder of the past, a history that could play a colorful role in the future of the neighborhood.
Creating a collaboration between the art district and the housing project could propel a significant
interest in change for the future and impact the lives of youth from the neighborhood. Project

types would range from murals to sculpture as appropriate for the site and interests of the student
participants. A succession of successful projects would show the effort and involvement from the
community needed to move the area in the right direction.

More information available at: www.mscd.edu



Connecting

Communities, by stu-

dent Megan Beavers

26 Metropolitan State College of Denver The Inclusion of Social Responsibility in the
Visual Communications Curriculum Case Study | 2008





