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Art Department, College of Arts and Sciences
Departmental Mission

Our mission is to: 1.) Educate lifelong learners as fine artists, educators, and
designers and to ensure that students acquire knowledge and technical skills,
career guidance, and a broad base in technology for their chosen fields. 2.)
Maintain an excellent classroom teaching staff that is professionally involved in
their research or scholarly pursuits. 3.) Provide diverse educational and visually
stimulating exhibits in the Art Center Gallery and to provide meaningful universi-
ty studies courses. The fulfillment of the above statements will enable students
to adapt to a changing world and to contribute, as independent thinkers, to the
betterment of the society.
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