
	 date
	 class #

read/prepare:
lupton

read/prepare:
carter, day, meggs

in-class lecture/	
discussion

in-class 
exercise

type 
journal

project status/
work time

	 mon. apr. 16
	 CLASS 24
	

none

W
EE

K 
14

none discuss paper and 	
binding methods

1 hour

bookbinding workshop 
with Anne Binder on 	
Monday?

none type specimen book:
final content due, thumbnail 

"plans" due, (showing how 
content will be organized)

begin work on grid 	
explorations
lab time: 2 hours

	 wed. apr. 18
	 class 25

none none none none 24 letters
ready for progress review

type specimen book:
grid ideas in place, focus 
on type treatments: running 
heads, folios, headlines, 	
body copy, etc. 
I will review individually
lab time: 8:30–11:30	

	 mon. apr. 23
	 class 26

none none none none none type specimen book:
layout is filling in with solid 
decisions on type treatments; 
begin focus on cover designs
paper choices ready for review
lab time: 8:30–11:30

	 wed. apr. 25
	 class 27

none none none none 26 letters
hand in complete 
journal

type specimen book:
final book in nearly final 	
proof form before final 	
printing and binding. B&W 
copy to me by end of class.
I will circulate to review.	
lab time: 8:30–11:30

	 mon. apr. 30
	 class 28

none none none none none type specimen book:
final tweaks before 	
printing on good paper...
I will circulate for last minute 
feedback.
work time: 3 hours

	 wed. may 2
	 class 29
	 LAST CLASS

none none hand out study guide	
for final written exam. 	
Review glossary on TD.com

Final exam is Tues, May 8,
8:00 a.m. in 200 Riley

thank you and good luck!

none none type specimen book:
final 4 copies due	
(2 color, 2 B&W)

W
EE

K 
15

W
EE

K 
16
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Tuesday
1.16—Course introduction; Digital presentation;  
Introduction of Currency Redesign (CR) and 
Masterchem (MC) projects. 
• Visit library for books on like-product identity,  
   branding, and packaging
• Begin research and sketching
• Buy books and print copy of resume
• Volunteer drivers

1.23—Digital camera demonstration by Nathan 
Lundstum; Discuss Meggs 131–166 (  SF  ) and BGD  
6–23(?); Discuss the definition of MC problem and 
review Design Process handout; Pay lab fee. 
• Continue refining various CR directions
• Continue MC problem definition with ID students

1.30—Discuss Meggs 167–189 (         ) and BGD 
24–35+; Discuss MC project including sharing existing 
examples and envisioning what solution could look like. 
• Refine CR for critique 

2.6—Discuss Meggs 190–220 (        ) and BGD 56–
60+, 72–78+; Final critique of CR with guest reviewers; 
Introduction of identity project (ID); Define approach 
for MC including breaking up into teams. 
• MC teams each create map outlining approach

2.13—Half-class critique of initial ID logo ideas; 
Discuss Meggs 221–243 (        ) and BGD 98–101+; 
Spectrum identity talk.
• Continue researching ID organization
• Begin logo design sketches for ID 

2.20—Guest lecture by Meg Pucino of DupliGraphics; 
Discuss Meggs 245–286 (        ) and BGD 114–124+; 
MC team discussions of progress.
• Finalize two ID logos and begin business paper  
   design
• Continue research/innovation for MC

2.27—Introduction of Social Awareness Campaign 
project (SAC) and discussion; One-on-one critiques  
of initial ID business paper design; Discuss Meggs 
287–309 (        ) and BGD 144–147, 151+. 
• Finalize ID business paper designs
• Continue research/innovation for MC

Week 1

Week 2

Week 3

Week 4

Week 5

 

Week 6

Week 7

Thursday
1.18*—Due: Resume and Lab fee; Field trip to Wal-
Mart and Target (Meet at Snite); Share books. 
• Continue CR sketching and get other country currency
• Define MC problem 
• Read Meggs 131–166 and BGD 6–23(?)

* The asterisk indicates a Friday morning Masterchem 
   meeting at which attendance is recommended.

1.25—Half-class critiques of initial directions for CR  
(2 minimum) and show samples from other countries. 
• Refine CR designs
• Research point-of-purchase (POP) displays
• Complete MC problem definition statement 
• Read Meggs 167–189 and BGD 24–35+

2.1—Half-class critique for final two refined CR designs.
• Finalize CR design 
• Complete MC



Tuesday
3.6—Discuss Meggs 310–335 (        ) and BGD 
158–161+, 180–183(?); Discussions of SAC with each 
group; Share initial MC ideas. 
• Refine ID business paper designs
• Continue research and planning for SAC
• Continue prototyping MC

3.13—Enjoy Spring Break!

3.20—Presentations of final ID projects to clients this 
week and submit exact duplicate boards for grading. 
Discuss Meggs 336–373 (        ), “Enrage You,” and 
BGD 184–188+, 222–224+, 244–245(?); SAC team 
discussions of research and planning. 
• Complete SAC research and begin prototyping 
• Continue prototyping MC 

3.27—Field trip to French Paper (meet at Snite Circle; 
no flip-flops); Discuss Meggs 374–398 (        ) and 
BGD 246–250+, 258–259+, 274–275+, 281+. 
• Prepare SAC for initial critique
• Begin editing process of MC prototypes 

4.3—Discuss Meggs 399–423 (        ) and BGD 300–
301(?), 302–307+, 316–317+; Half-class critique of 
current directions for MC; Individual team discussions 
of SAC design. 
• Refine final SAC directions
• Finalize choices for MC

4.10—Discuss Meggs 424–446 (        ) and BGD 
330–333(?), 334–361; Workday on SAC. 
• Continue developing final MC
• Finalize SAC
• Develop final MC comps

4.17—Guest critique of final SAC project; Discuss 
Meggs 447–487 (        ) and BGD 362–366; Finalize 
timing and location of SAC launch;  
• Prepare MC comps for presentation

4.24—All-class critique on final MC direction at 
Sedlack Design Associates, 817 Forest Avenue.
• Complete final MC comps.

5.1—Last day of class: TCEs; Discuss Meggs  
488–531 (        ).
• Prepare MC comps for final presentation
• MC final presentation time TBA

Week 8

Week 9

Week 10

 

Week 11

Week 12

Week 13

Week 14

Week 15

Week 16

Thursday
3.8—All-class critique of refined business paper 
design; All-class discussion of MC including type, color, 
materials, language, packaging, and POP display. 
• Prepare ID for final presentations
• Read Meggs 336–373, “This is to Enrage You,” and  
  BGD 184–188+, 222–224+, 244–245(?)
• Enjoy break!

3.15—Enjoy Spring Break!

3.22*—Presentation by (        ); Meeting with Paul 
Down for MC teams to share progress reports. 
• Continue various prototype directions for SAC
• Read Meggs 374–398 and BGD 246–250+,  
   258–259+, 274–275+, 281+.

3.29—All-class critique of initial SAC designs (three 
minimum); Continue editing MC prototypes 
• Read Meggs 399–423 and BGD 300–301(?),  
   302–307+, 316–317+
• Thurs/Friday ADC07 (Attendance Required)

4.5—Presentation by (        ); ID boards back from 
client with comments; Workday; SAC teams finalize 
direction; MC teams make final decisions for comps.
• Begin developing final MC comps 
• Read Meggs 424–446 and BGD 330–333(?),  
   334–361 (suggested)

4.12—Art in April at St. John the Baptist Elementary 
School (4th–8th graders); Individual team critiques of 
MC comps. 
• Finalize SAC and prep for launch 
• Prepare MC color comps of two directions for  
   presentation and one full-size black and white
• Read Meggs 447–487 and BGD 362–366.

4.19—Art in April at St. John the Baptist
• Read Meggs 488–531.

4.26*—Meeting with Paul Down for MC teams to share 
progress reports; Workday on final MC.  
• Finish MC 

Final individual critiques: Wednesday, May 9, all day.
Final Exam: Thursday, May 10, 10:30am. 
Masterchem final presentation: Friday, May 11,  
in St. Louis
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Professor Robert P. Sedlack   + = Read one extra spread

212 Riley Hall of Art + Design   ? = To what do you relate?

631–4276  rsedlack@nd.edu

      CR = Currency Redesign

Graphic Design 3: Professional Practice MC = Masterchem Identity, Branding & Packaging

Tuesday/Thursday 9:30am–12:15pm  ID = Organization Identity project

Riley Hall rooms 200/214   SAC = Social Awareness Campaign
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Social Awareness Campaign
Tuesday/Thursday 3:30-6:15pm
Professor Robert Sedlack

Bush Backs Amendment Banning Gay Marriage (official White House press release attached)
February 24, 2004—President Bush calls for a constitutional amendment defining marriage as a union 
between a man and a woman, saying he wants to stop activist judges from changing the definition of 
the institution. His remarks come as court decisions in Massachusetts and city officials in San Francisco 
have opened the door to gay marriages. Such an amendment would require the approval of two-thirds of 
Congress and ratification by three-fourths of the states. (From npr.org)

Proposed Constitutional Amendment
U.S. Rep. Marilyn Musgrave (R-CO) has proposed an amendment banning gay marriages: Marriage in the 
United States shall consist only of the union of a man and a woman. Neither this Constitution or the con-
stitution of any State, nor state or federal law, shall be construed to require that marital status or the legal 
incidents thereof be conferred upon unmarried couples or groups. (From npr.org) 

From the Catholic newspaper The Pilot (see attached article from The Boston Globe)
“It has been the constant teaching of the Church that homosexual acts can never be approved.... Whether 
a casual encounter or a long-lasting relationship, those acts are intrinsically disordered.” 

From the The Boston Globe, February 25, 2004 (full article attached)
“[San Francisco] Mayor Gavin Newsom...accused President Bush of a “shameful” and “cowardly act” of 
trying to amend the US Constitution to deny civil rights to gay and lesbian Americans.”

Under the Golden Dome...
At Notre Dame, we can have a sense of being removed from the “outside world” and often feel unaffected 
by the happenings of the greater national and global community. Does this mean we don’t have a voice 
in what is happening? If we do have a voice, how strong can it be?

There is no doubt that graphic design is a powerful means of communicating messages. This project allows 
students to define the approach to their campaign by selecting the target audience to be addressed, and 
then offers students a chance to become the driving force behind a social awareness campaign while dem-
onstrating that design can make a demonstrable difference in informing the public. The main objective 
of this assignment will be for you to select an aspect of the issue of gay marriage and produce a public 
awareness campaign. The second major goal of the project is to increase your ability to work closely with 
other graphic designers.

The first assignment for the class will be to spend some time researching gay marriage rights before class 
on Tuesday, March 2nd. Additionally, each student will be researching the history of activist graphics 
and present their findings to the class on Thursday, March 4th. During this class we will discuss our own 
personal feelings concerning gay marriage and your reaction to the current initiatives. The class will be 
broken up into four groups of three and each group will decide what aspect and angle regarding gay mar-
riage they wish to pursue. Then each group will begin further research, discussion, and planning for the 
best way to produce a campaign and will decide what pieces this campaign might include. 

Think about the wide variety of ways we as designers can communicate our message. As always, take into 
account your target audience as well as the budget you would have to work on such a project—one group 
might have a much larger budget than another. As a class, we will talk about the various ways to reach 
your audience.

Finally, keep in mind that this project, like the others in the class, is a research-based project. The more 
background information you have—the more you know—the better your final product will be.
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