The Inclusion of Social Responsibility
in the Visual Communications Curriculum

Case Study

Submitted by:

Robert Sedlack

Associate Professor
University of Notre Dame
Notre Dame, Indiana

‘At its core, the Notre Dame graphic design program
believes that the designer can make a difference not
only in the strategic plan of a business but also in
the world. During their time on campus, students
develop projects that aspire to positively influence
the lives of culturally diverse people, critique the
ethical dimensions of contemporary culture, and

give visual form to complex social issues.”

University of Notre Dame Web Site

2008




University of Notre Dame
|

Synopsis from official website <http://nd.edu/aboutnd/>

“This college will be one of the most powerful means for doing good in this
country’—Rev. Edward Sorin, C.S.C., founder of the University of Notre Dame
du Lac

The University of Notre Dame, founded in 1842 by Rev. Edward E Sorin, C.S.C.,
of the Congregation of Holy Cross, is an independent, national Catholic universi-
ty located in Notre Dame, Ind., adjacent to the city of South Bend and approxi-
mately 90 miles east of Chicago.

Synopsis from Associate Professor at University of Notre Dame, Robert Sedlack’s
website <http://sedlackdesign.com/academic/activity/>

At its basic level, graphic design is the combination of type and image used to
communicate a message visually, most often for clients to specific audiences. In
a broader and more profound sense, graphic design is a cultureshaping force
that has the ability to powerfully effect change.

Graphic design is an integrative practice in that the designer is charged with the
clear and persuasive combination of the different ideas, viewpoints, and con-
cerns of all the parties involved in visual communication. Clients provide sub-
ject matter that differs with each new project. The designer then collaborates
with clients during the research and design stages, as well as throughout the
application process (production and distribution). The application phase often
involves a wide variety of people and organizations including writers, photogra-
phers, illustrators, printers, and code writers. Integration with other disciplines
is an essential part of the world of graphic design. In this sense, a design project
is a prime example of how various disciplines in the liberal arts can relate to
each other.

At Notre Dame, graphic design is an ideal way to turn scholarship into service.
As described in the school's mission statement, “the University seeks to cultivate
in its students not only an appreciation for the great achievements of human
beings but also a disciplined sensibility to the poverty; injustice and oppression
that burden the lives of so many. The aim is to create a sense of human solidari-
ty and concern for the common good that will bear fruit as learning becomes
service to justice” As you will see, my own work and the work of my students
reflect this mission.
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Professor Robert P. Sedlack
212 Riley Hall of Art + Design
631-4276 rsedlack@nd.edu

Tuesday/Thursday 3:30-6:15pm
Riley Hall rooms 301/200/211

SO7 SYLLABUS

Michael Swoboda
210 Riley Hall of Art + Design

GD1

(314) 330-4976 mswoboda@nd.edu

Graphic Design 1: Introduction to Visual Communication

Week 3

Week g

Week 5

Week 6

Week 7

Week 8

Week 9

Week 10

Week 11

Week 12

Week 13

Week 14

Week 15

Week 16

Tuesday
1.16—Course introduction: Supply list; Books; Slides.
Assignment: Purchase supplies and create resume.

1.23—Computer demonstration of Adobe Illustrator
and scanning (200). Assignment: initial laser print of
cube. 6-8pm: lllustrator tutorial session.

1.30—Color slide show (200); Discuss GDB v-17;

Discussion of color; Spraymount/cover demo; Return
of laser prints of cube and class critique of drawings
in progress. Assignment: final 11" x 11" cube drawing.

2.6—Class critique of two 7" x 7" cube and letter
sketches. Discuss GDB 136-153; Black/White in-class
project. Assignment: Finish cube and letterform.

2.13—Due: three objects and updated resume;
Discuss GDB 18-43; Five sketches of chosen object
due at end of class. Choose designer for mini bio.

2.20—lllustrator demo (200); Discuss GDB 44-77,
Three large object drawings critiqued in class; SDA
portfolio presentation. 6-8pm: lllustrator/Photoshop
tutorial session.

2.27—Due: 10 light studies and 3 directional
sketches for word/object combo. Mini-bio presen-
tation handout; Discuss GDB 78-93; Discussion of
word/object combo.

3.6—PowerPoint and fonts presentation (200); Discuss
GDB 94-115; Workday on word/object final.

3.13—Spring Break

3.20—Mid-semester review: critique cube/letterform
and word/object; IU portfolio presentation; Visit library
to research symbol systems and finalize mini-bios.

3.27—Mini-bio presentations (15 minutes max!) in
room 200; Discuss GDB 116-135; Sketch day on chosen
symbol; Share research images and information.

4.3—Introduction to InDesign (200); Discuss GDB
154-177; Review of symbol development drawings.
6-8pm: InDesign tutorial session.

4.10—Discuss GDB 178-189; Review of process book,
binding techniques, and grids. Introduction to poster
project. Assignment: Research poster design, get
book, and begin thumbnails.

4.17—Due: final 14" x 14" symbol and process
book; Mossberg tour (meet at Snite); Discuss GDB
190-217.

4.24—Critique of three main directions (11" x 17") at
Sedlack Design Associates, 817 Forest; Discuss GDB
219-227.

5.1—Last day of class; Due: final poster. ND portfolio
presentation; Exam review.

Thursday
1.18—Due: Turn in current resume and lab fee. Build
balsa wood cube; Begin drawings on bond paper.

1.25—Due: initial laser prints of cube; Discuss
cube and letterform combination; Workday with color
paper/pencil sketches and "DWT.” Read GDB v-17.

2.4—Due: mounted 11" x 11" cube drawing.
Workday on cube and letterform; Read GDB 136-153.
Assignment: complete 7" x 7" sketches; bring sharpies
to class.

2.8— “Graphic Wit” slides (room 200); Introduction to
word/object; InDesign demo; Assignment: find three
objects and first designed resume. Read GDB 18-43.

2.15— Due: cube & letterform finals; 10 sketches of
object; Visit Denise Massa in the art + design image
library; Discuss designer choices; Read GDB 44-77.

2.22—Due: three refined drawings and word
choice due. Library visit (meet in main concourse);
workday on drawing in lllustrator. Assignment: 10 light
studies and 3 directions for word/object combo; Read
GDB 78-93.

3.1—Critique of final two refined directions of
object combined with word (computer sketches).
Assignment: Finish word/object, Read GDB 94-115.

3.8—Due: final word/object. Guest speaker Ingrid
Hess; Workday on resumes.

3.15—Spring Break

3.22—Introduction to symbolform project; Discussion
of grid systems; Present symbol system findings; Read
GDB 116-135.

3.29—Mini-bio presentations continued; Class
critique of symbol sketches; Refine symbols before
scanning; Read GDB 154-177.

3.29+30—Alumni Design Conference (attendance
required)

4.5—Critique 4.5" x 4.5"; Workday in computer lab.
Read GDB 178-189.

4.12—Poster slide show (200); Critique of final
symbols (12" x 12"); Share poster design research
findings. Assignment: Finish final 12" x 12" symbol and
process book; Read GDB 190-217.

4.19—Visit Snite to review BFA design projects;
Critique poster thumbnails. Assignment: work on
three main directions for poster; Read GDB 219-227.

4.26—TCEs; Class critique of final poster direction;
Photoshop demo; Flat color poster slide show (200);
BFA reviews 5/4 (attendance recommended.)

Final Exam: Monday, May 7,10:30am
Finals One-on-one Reviews: Tuesday, May 8



read/prepare: read/prepare: in-class lecture/ in-class type project status/
lupton carter, day, meggs discussion exercise journal work time

MON. JAN.15 none none none none none none

MARTIN LUTHER

KING DAY

F
¥
L
LLl WED. JAN. 17 none none introductions; none introduce ongoing project: make appointment with me
; CLASS 1 review handouts: type journal for next week: 1/22, 1/24, 1/26
- course description bring GD1 work and resume
- syllabus grid distribute portfolios for
- ongoing project: type journal type journals, show introduce project 1:
- project 1: letterforms examples from last class letterforms. pp. 175 TD
- sign/leave code of conduct show examples from last class
show PB design work

MON. JAN. 22 pp. 12-37 (LETTER) pp. 1-32 readings + calligraphy workshop: none letterforms:

CLASS 2 key themes: history, key themes: history, Anne Binder's handouts turn in work at end of continue sketching
letterform anatomy, letterform anatomy, on the history of writing session outside of class
proportions, size, proportions and letterforms work time: 3 hours 20 are due next class!
set width, type crime:
horizontal and vertical scaling display twt.com and TD.com  bring: 18" ruler, and

N sharpened pencil, and
— a few paper towels
L]
L] WED. JAN. 24 pp. 3860 (LETTER) from pp. 1-28, select readings none 2 letters letterforms: 20 ideas
; CLASS 3 key themes: type 3 timeline visuals display twt.com mention Tour of Library rendered for feedback
classifications, families, you like and 3 you don’t; show metal and wood letters  Special Collections on Friday, | will review individually
designing typefaces, be prepared to say why 2/2; who can come? work time: 1 hour
screen/bitmap fonts, 1 hour
type crimes: psuedo mention press-okay on
italic, bold, or small caps Monday, 1/29; who can
come/drive?

MON. JAN. 29 review pp. 36-37 pp. 33-42 readings: 1 hour exercise: hand-crafted words  none letterforms: 40 ideas

CLASS 4 on size and key themes: typographic display "language of letters":  bring: tracing paper, ruler, rendered for feedback

LABOR DAY pp. 42—43 on font, optical relationships, power point with visuals from pencil, Sharpie with fine | will review individually
classification unity of design, histarical twt.com, TD.com, & Designing and medium tip waork time: 1 hour

classifications, visual with Type (James Craig);
features, measurement work time: 1 hour (9:00-10:00)
o distribute in-class exercise
e sheet and lined paper for it
L]
LL] WED. JAN. 31 review pp. 45—47 pp. 43-46 readings turn in Hand-Crafted Words 4 letters letterforms: 70 ideas
; CLASS 5 on families key themes: families mounted to 11x14 illustration rendered for feedback
.5 hour board waork time: 2 hours
pp. 125-138 (9:00-11:00)
Typographic Technology distribute type specimens letterpress demo by Venessa

from hand composition*
to electronic page design
(*critical for today's demo)

from James Craig pp.151-156

Valenzuela 11:00-11:30

next class: 100 ideas
rendered 10x10 grid paper
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read/prepare:

read/prepare:

in-class lecture/
discussion

in-class
exercise

type

project status/
work time

lupton

carter, day, meggs

journal

MON. FEB. 5 none pp. 47-49 reading none none letterforms: 100 ideas
CLASS 6 key themes: typographic rendered on 10x10 grid.
syntax/communication: play the personals game 3 will be chosen to refine.
the letter (identifying typefaces) Bring 3 refined, half-size
on twt.com (3.5" H) hand sketches to
= pp.157—-159, CD-ROM design next class
for Crank Call: a holiday 1 hour work time: 2 hours
e typeface by MetaDesign
L
LLl WED. FEB. 7 pp. 62—93 (TEXT) none readings scale exercise? 6 letters 3 refined, half-size hand
; CLASS 7 key themes: errors/ display twt.com ready for progress review sketches due. If needed,
ask me for feedback before

ownership, spacing, linear-

ity, user, kerning, tracking,

line spacing, alignment, type
crimes: gaps, negative tracking,
bad rags, stacked lower case

distribute/review
kerning chart

1 hour

THURSDAY, JANUARY 8: LECTURE BY JENNIFER McKNIGHT: HYPERFLUX: CAL ARTS SILKSCRFFN POSTER SHOW

final lllustrator renderings
are due
lab time: 10:30-11:30

MON. FEB. 12 none pp. 73-90 reading InDesign paragraphs none letterforms: final 3 designs
CLASS 8 key themes: legibility, display visuals from TD exercise rendered in Adobe lllustrator
characteristics of letters/ play kerning game are due; finals are shown
words, capitals/lower case  on udel.edu 1.5 hours in lab in class
kerning/tracking, size, line students show/explain
length, leading, weight, width,  type crime examples
O italics, color, justification,
— paragraphs, web, details 1.5 hours
L]
L] WED. FEB. 14 review type crimes pp. 58-67, 91-96, 110 reading handout/review Robert 8 letters introduce project 2
; CLASS 9 from pp. 12-93 and key themes: typographic display visuals from TD Bringhurst's "Recapitulation”  ready for progress review type campaign
bring in 2 examples space (balance, form and and slide library;
(to keep for type journal) void), visual hierarchy, start with sketch “plans” today
background, structure and students show/explain waork time: 1.5 hours
space, proportion, the square, type crime examples
improvisational structures
1.5 hours
MON. FEB. 19 pp. 94-103 (TEXT) pp. 201-231 reading none none type campaign:
CLASS 10 key themes: hierarchy, Typographic Design Process  display twt.com sketched plans for all pieces
type crime: too many signals, ready for layout in InDesign;
kerning large text, | will review individually
web accessibility, inspiration, color, web, lab time: 9:307—-11:30
paragraph indications
o 1.5 hours
¥
L]
LL] WED. FEB. 21 none pp. 50-53 show TD.com none 10 letters type campaign:
; CLASS 11 key themes: typographic progress check on computer
syntax/communication: layouts for all pieces

the word, the line

(web banner must be done
in Photoshop, all others

in InDesign)

lab time: 10:00-11:30
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read/prepare:

read/prepare:

in-class lecture/
discussion

in-class
exercise

type

project status/
work time

lupton

carter, day, meggs

journal

MON. FEB. 26 none none webfile drop box demo none none lab time: 9:00-11:30
CLASS 12 [ will circulate to review
M~
¥
L
LLl WED. FEB. 28 pp.104-109 (TEXT) none none none 12 letters type campaign critique:
; CLASS 13 key themes: word exercise, ready for progress review pin up work in two separate
text exercise groups (if necessary) by
alpha order. Know PMS color.
All must be in attendance
for entire 3 hour critique!
MON. MAR. 5 pp. 112-131 (GRID) pp.111-124 readings handout/review none type campaign:
CLASS 14 key themes: grid as frame, the typographic message, display twt.com, visuals from  AIGA: Use of fonts all final pieces due today
dividing space, grid as verbal/visual equations, TD.com, slide library
program, grid as table, HTML  function and expression introduce project 3:
show David Carson video CD insert
pp.182, 184-186, 189 display dwt.com show dwr.org/D.1.Y. examples
0 projects content/typeface research
oz 2 hours lab time: 10:30
L]
L] WED. MAR. 7 pp.132-161 (GRID) pp. 54-57 and pp. 97-109 readings none 14 letters CD insert:
; CLASS 15 key themes: beyond HTML,  key themes: column and display twt.com, visuals hand in journals content ready for review,
golden section, single-column margin, the typographic grid ~ from TD.com, show parks for review begin sketching for grid plan
LAST CLASS DAY grid, multi-column grid, brochures discuss AIGA: work time: 1.5 hours
BEFORE MID-TERM modular grid, grid exercise, ~ pp.143—149 projects "Use of Fonts" on abtaining be on type lookout ['will review individually
BREAK data tables, website structure, fonts, rights issues during break
type crime: data prison
1.5 hours
WEEK 9 MID-TERM BREAK MARCH 12-16
MON. MAR. 19 review type crimes none what did you see none include type crime examples ~ CD insert:
CLASS 16 from Lupton pp. 112—164 type-wise over break? in the back of your journal typeface selection and grid
and bring in 2 examples display twt.com plan ideas ready for review
(to keep for type journal) students show/explain lab time: 9:30-11:30
type crime examples
() show kinetic type samples
— 1 hour
r
LLl WED. MAR. 21 pp. 164-173 review pp. 89-90 discuss type journals, none 16 letters CD insert:
CLASS 17 key themes: dashes/ show progress lab time: 9:30?
; spaces/punctuation, editing, | will review individually

proofreading, advice

handout: “Crimes Against
Typography” E. Lupton and
About Face/NYTimes

1 hour

rev. 01/15/07 page 3



read/prepare:

read/prepare:

in-class lecture/ in-class
discussion exercise

type

project status/
work time

lupton

carter, day, meggs

journal

MON. MAR. 26 none none none none none CD insert critique: bring music,
CLASS 18 both sides on boards, folded
mock-up and paper disk in
jewel case, PDFs to display
on screen via webfile.
F
— All must be in attendance
N\ for entire 3 hour critique!
E WED. MAR. 28 none none discuss none 18 letters CD insert:
CLASS 19 New Yorker article on ready for progress review finals due on boards, file to
Matthew Carter. DeBartolo for imaging on CD
review handouts: R. Bringhurst
Typefoundries, Type Designers. introduce project 4:
show type specimen type specimen book;
project on twt.com show examples
1 hour
MON. APR. 2 review pp. 112-135(GRID)  review pp.91-110 readings none none type specimen book:
CLASS 20 key themes: grid as frame, select 3 (pre-1970) typefaces
dividing space, grid as 1 hour typeface/designer research
program, grid as table, HTML work time: 2 hours
beyond HTML (library or lab)
N
F
.
LL WED. APR. 4 none none discuss “Using and Managing none 20 letters type specimen book:
CLASS 21 Fonts in Mac OS X" and ready for progress review 3 typefaces ready for
"Extensis Font Management in remember to design your review/approval
Mac OS X Best Practices Guide' front page! o
(PDFs sent via email) begin in-depth research
(at least 5 sources)
5 hour and content-gathering
work time: 2 hours
EASTER BREAK BEGINS FRIDAY, APRIL 6
MON. APR.9 none none none none none none
CLASS 22
EASTER BREAK
NO CLASS
o
F
.
LLl WED. APR. 11 none none review Robert Bringhurst's none 22 letters type specimen book:
CLASS 23 "Recapitulation” ready for progress review content outline/concept
ready for review;

1.5 hours

including potential visuals
waork time: 1.5 hours
(library or lab)
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read/prepare:

read/prepare:

in-class lecture/
discussion

in-class
exercise

type

project status/
work time

MON. APR. 16
CLASS 24

lupton

none

carter, day, meggs

none

discuss paper and
binding methods

1 hour

bookbinding workshop
with Anne Binder on
Monday?

journal

none

type specimen book:
final content due, thumbnail

"plans” due, (showing how

content will be organized)

begin work on grid
explorations
lab time: 2 hours

WED. APR. 18
CLASS 25

WEEK 14

none

none

none

none

24 letters
ready for progress review

type specimen book:

grid ideas in place, focus
on type treatments: running
heads, folios, headlines,
body copy, etc.

| will review individually
lab time: 8:30-11:30

MON. APR. 23
CLASS 26

none

none

none

none

none

type specimen book:

layout is filling in with solid
decisions on type treatments;
begin focus on cover designs
paper choices ready for review
lab time: 8:30—-11:30

WED. APR. 25
CLASS 27

WEEK 15

none

none

none

none

26 letters
hand in complete
journal

type specimen book:

final book in nearly final
proof form before final
printing and binding. B&W
copy to me by end of class.
| will circulate to review.
lab time: 8:30-11:30

MON. APR. 30
CLASS 28

none

none

none

none

none

type specimen book:

final tweaks before

printing on good paper...

| will circulate for last minute
feedback.

work time: 3 hours

WED. MAY 2
CLASS 29
LAST CLASS

WEEK 16

none

none

hand out study guide
for final written exam.
Review glossary on TD.com

Final exam is Tues, May 8,
8:00 a.m. in 200 Riley

thank you and good luck!

none

none

type specimen book:
final 4 copies due
(2 color, 2 B&W)
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Week 1

Week 2

Week 3

Week 4

Week 5

Week 6

Week 7

Professor Robert P. Sedlack
212 Riley Hall of Art + Design
631-4276 rsedlack@nd.edu

Graphic Design 3: Professional Practice
Tuesday/Thursday 9:30am-12:15pm
Riley Hall rooms 200/214

SO7 SYLLABUS

+ = Read one extra spread

GD3

? = To what do you relate?

CR = Currency Redesign
MC = Masterchem Identity, Branding & Packaging
ID = Organization Identity project

SAC = Social Awareness Campaign

Tuesday

1.16—Course introduction; Digital presentation;

Introduction of Currency Redesign (CR) and

Masterchem (MC) projects.

e Visit library for books on like-product identity,
branding, and packaging

e Begin research and sketching

e Buy books and print copy of resume

e Volunteer drivers

1.23—Digital camera demonstration by Nathan
Lundstum; Discuss Meggs 131-166 ( SF ) and BGD
6-23(?); Discuss the definition of MC problem and
review Design Process handout; Pay lab fee.

e Continue refining various CR directions

e Continue MC problem definition with ID students

1.30—Discuss Meggs 167-189 ( ) and BGD
24-35+; Discuss MC project including sharing existing

examples and envisioning what solution could look like.

e Refine CR for critique

2.6—Discuss Meggs 190-220 ( ) and BGD 56-
60+, 72-78+; Final critique of CR with guest reviewers;
Introduction of identity project (ID); Define approach
for MC including breaking up into teams.

e MC teams each create map outlining approach

2.13—Half-class critique of initial ID logo ideas;
Discuss Meggs 221-243 ( ) and BGD 98-101+;
Spectrum identity talk.

e Continue researching ID organization

e Begin logo design sketches for ID

2.20—Guest lecture by Meg Pucino of DupliGraphics;

Discuss Meggs 245-286 ( ) and BGD 114-124+;

MC team discussions of progress.

e Finalize two ID logos and begin business paper
design

e Continue research/innovation for MC

2.27—Introduction of Social Awareness Campaign
project (SAC) and discussion; One-on-one critiques
of initial ID business paper design; Discuss Meggs
287-309 ( ) and BGD 144-147, 151+.

® Finalize ID business paper designs

e Continue research/innovation for MC

Thursday

1.18*—Due: Resume and Lab fee; Field trip to Wal-
Mart and Target (Meet at Snite); Share books.

e Continue CR sketching and get other country currency
e Define MC problem

* Read Meggs 131-166 and BGD 6-23(?)

* The asterisk indicates a Friday morning Masterchem
meeting at which attendance is recommended.

1.25—Half-class critiques of initial directions for CR
(2 minimum) and show samples from other countries.
e Refine CR designs

e Research point-of-purchase (POP) displays

e Complete MC problem definition statement

* Read Meggs 167-189 and BGD 24-35+

2.1—Half-class critique for final two refined CR designs.
¢ Finalize CR design

e Complete MC “ideal solution” statement with IDers
* Read Meggs 190-220 and BGD 56-60+, 72-78+.

2.8*—Presentation by ( ); Workday, including team
discussion of MC approach map and ID research.

e Begin research for ID project

e Read Meggs 221-243 and BGD 98-101+

e Lecture by Jen McKnight (attendance required)

2.15—Meeting with Paul Down to discuss MC project
progress; Begin innovation phase (research) for MC.
e Refine ID logo directions and select paper

e Continue research/innovation for MC

e Read Meggs 245-286 and BGD 114-124+

2.22—All-class critique of refined logo directions
(three minimum); Workday including MC team discus-
sions and individual ID discussions.

¢ Refine ID business paper designs

e Make final ID paper order

e Continue research/innovation for MC

* Read Meggs 287-309 and BGD 144-147, 151+

3.1*—Half-class critique of ID business paper designs;

MC team discussions to compile, assess, and finalize

research/innovation data.

e Begin research and planning for SAC

e Begin MC sketching/prototyping

e Read Meggs 310-335 and BGD 158-161+,
180-183(?)

[ SO7 ]



Week 8

Week 9

Week 10

Week 11

Week 12

Week 13

Week 14

Week 15

Week 16

Professor Robert P. Sedlack
212 Riley Hall of Art + Design
631-4276 rsedlack@nd.edu

Graphic Design 3: Professional Practice
Tuesday/Thursday 9:30am-12:15pm
Riley Hall rooms 200/214

SO7 SYLLABUS

+ = Read one extra spread

GD3

? = To what do you relate?

CR = Currency Redesign
MC = Masterchem Identity, Branding & Packaging
ID = Organization Identity project

SAC = Social Awareness Campaign

Tuesday

3.6—Discuss Meggs 310-335 ( ) and BGD
158-161+, 180-183(?); Discussions of SAC with each
group; Share initial MC ideas.

¢ Refine ID business paper designs

e Continue research and planning for SAC

e Continue prototyping MC

3.13—Enjoy Spring Break!

3.20—Presentations of final ID projects to clients this
week and submit exact duplicate boards for grading.
Discuss Meggs 336-373 ( ), “Enrage You,” and
BGD 184-188+, 222-224+, 244-245(?); SAC team
discussions of research and planning.

e Complete SAC research and begin prototyping

e Continue prototyping MC

3.27—Field trip to French Paper (meet at Snite Circle;
no flip-flops); Discuss Meggs 374-398 ( ) and
BGD 246-250+, 258-259+, 274-275+, 281+.

e Prepare SAC for initial critique

* Begin editing process of MC prototypes

4.3—Discuss Meggs 399-423 ( ) and BGD 300-
301(?), 302-307+, 316-317+; Half-class critique of
current directions for MC; Individual team discussions
of SAC design.

e Refine final SAC directions

e Finalize choices for MC

4.10—Discuss Meggs 424-446 ( ) and BGD
330-333(?), 334-361; Workday on SAC.

e Continue developing final MC

e Finalize SAC

e Develop final MC comps

4.17—Guest critique of final SAC project; Discuss
Meggs 447-487 ( ) and BGD 362-366; Finalize
timing and location of SAC launch;

® Prepare MC comps for presentation

4.24—All-class critique on final MC direction at
Sedlack Design Associates, 817 Forest Avenue.
e Complete final MC comps.

5.1—Last day of class: TCEs; Discuss Meggs
488-531 ( )

e Prepare MC comps for final presentation

e MC final presentation time TBA

Thursday

3.8—All-class critique of refined business paper

design; All-class discussion of MC including type, color,

materials, language, packaging, and POP display.

e Prepare ID for final presentations

* Read Meggs 336-373, “This is to Enrage You,” and
BGD 184-188+, 222-224+, 244-245(?)

e Enjoy break!

3.15—Enjoy Spring Break!

3.22*—Presentation by ( ); Meeting with Paul

Down for MC teams to share progress reports.

e Continue various prototype directions for SAC

e Read Meggs 374-398 and BGD 246-250+,
258-259+, 274-275+, 281+.

3.29—All-class critique of initial SAC designs (three

minimum); Continue editing MC prototypes

e Read Meggs 399-423 and BGD 300-301(?),
302-307+, 316-317+

e Thurs/Friday ADCO7 (Attendance Required)

4.5—Presentation by ( ); ID boards back from

client with comments; Workday; SAC teams finalize

direction; MC teams make final decisions for comps.

e Begin developing final MC comps

* Read Meggs 424-446 and BGD 330-333(?),
334-361 (suggested)

4.12—Art in April at St. John the Baptist Elementary

School (4th-8th graders); Individual team critiques of

MC comps.

e Finalize SAC and prep for launch

e Prepare MC color comps of two directions for
presentation and one full-size black and white

* Read Meggs 447-487 and BGD 362-366.

4.19—Art in April at St. John the Baptist
e Read Meggs 488-531.

4.26*—Meeting with Paul Down for MC teams to share
progress reports; Workday on final MC.
e Finish MC

Final individual critiques: Wednesday, May 9, all day.
Final Exam: Thursday, May 10, 10:30am.
Masterchem final presentation: Friday, May 11,

in St. Louis

[ SO7 ]



Course Assignments
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The following pages include assignments on social awareness projects.
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Background

Objective

Assignment

Notes

University of Notre Dame
Department of Art, Art History & Design
Spring 2004

Social Awareness Campaign
Tuesday/Thursday 3:30-6:15pm
Professor Robert Sedlack

Bush Backs Amendment Banning Gay Marriage (official White House press release attached)

February 24, 2004—President Bush calls for a constitutional amendment defining marriage as a union
between a man and a woman, saying he wants to stop activist judges from changing the definition of
the institution. His remarks come as court decisions in Massachusetts and city officials in San Francisco
have opened the door to gay marriages. Such an amendment would require the approval of two-thirds of
Congress and ratification by three-fourths of the states. (From npr.org)

Proposed Constitutional Amendment

U.S. Rep. Marilyn Musgrave (R-CO) has proposed an amendment banning gay marriages: Marriage in the
United States shall consist only of the union of a man and a woman. Neither this Constitution or the con-
stitution of any State, nor state or federal law, shall be construed to require that marital status or the legal
incidents thereof be conferred upon unmarried couples or groups. (From npr.org)

From the Catholic newspaper The Pilot (see attached article from The Boston Globe)
“It has been the constant teaching of the Church that homosexual acts can never be approved.... Whether
a casual encounter or a long-lasting relationship, those acts are intrinsically disordered.”

From the The Boston Globe, February 25, 2004 (full article attached)
“[San Francisco] Mayor Gavin Newsom...accused President Bush of a “shameful” and “cowardly act” of
trying to amend the US Constitution to deny civil rights to gay and lesbian Americans.”

Under the Golden Dome...

At Notre Dame, we can have a sense of being removed from the “outside world” and often feel unaffected
by the happenings of the greater national and global community. Does this mean we don’t have a voice
in what is happening? If we do have a voice, how strong can it be?

There is no doubt that graphic design is a powerful means of communicating messages. This project allows
students to define the approach to their campaign by selecting the target audience to be addressed, and
then offers students a chance to become the driving force behind a social awareness campaign while dem-
onstrating that design can make a demonstrable difference in informing the public. The main objective

of this assignment will be for you to select an aspect of the issue of gay marriage and produce a public
awareness campaign. The second major goal of the project is to increase your ability to work closely with
other graphic designers.

The first assignment for the class will be to spend some time researching gay marriage rights before class
on Tuesday, March 2nd. Additionally, each student will be researching the history of activist graphics

and present their findings to the class on Thursday, March 4th. During this class we will discuss our own
personal feelings concerning gay marriage and your reaction to the current initiatives. The class will be
broken up into four groups of three and each group will decide what aspect and angle regarding gay mar-
riage they wish to pursue. Then each group will begin further research, discussion, and planning for the
best way to produce a campaign and will decide what pieces this campaign might include.

Think about the wide variety of ways we as designers can communicate our message. As always, take into
account your target audience as well as the budget you would have to work on such a project—one group
might have a much larger budget than another. As a class, we will talk about the various ways to reach
your audience.

Finally, keep in mind that this project, like the others in the class, is a research-based project. The more
background information you have—the more you know—the better your final product will be.
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OVERVIEW | Through research that included extensive interviews, Lauren Hallemann
found that by the age of 13, children have formed stereotypes that are heavily influ-
enced by the media. As opposed to younger children who base most of their opinions
on personal experiences, older children are more likely to be influenced by the images,
sounds, and words created by the media. Lauren’s timeline illustrates the impact: the
stereotypes gain contrast both figuratively and literally as the viewer moves forward in
time. Based on her own childhood, the project is specifically about Southern culture.

CRUDE

\?‘UA ) TITLE

Development of Stereotype
STUDENT | Lauren Hallemann

DEGREE | Bachelor of Fine Arts (2006)
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OVERVIEW | To attract more riders, South Bend Tranpo offered free rides to all Notre
Dame students, faculty, and staff beginning in the fall of 2005. The increase in patron-

age was not as dramatic as Transpo had hoped. The following semester, graphic design
students were asked to help. After researching the project, the student designers made
recommendations and created products for three main areas: Web site restructure and
redesign, a publicity campaign targeted at students, and improved information graphics
including route maps and timetables. The project is ongoing.

o= (F

Feet are soft and slow.

to0 many to fir?

go transpo. go transpo.

CLIENT | South Bend Transpo
DATE | Spring 2006
STUDENTS | Work shown by Jaclyn Dooner,

Meaghan Fitzpatrick, Jennifer
Kenning, and Dan Warner

saddle chafing sucks,

Weather
MON 578 TUES 59
P ]
LAy
PABTLY SUN HUNDERSTORMS

NNy
He5/L52  H66/L52

Construction

WED 5/10

Sy
H76/L51

elephants are hard to park.

go transpo.

MEET THE LION ALONG ROUTE A7 FROM SOUTH STREEET STATION

www.sbiranspo.com

APPLICATIONS | Web site, route maps, timetables,
posters, billboards, table tents, and t-shirts

WED 5/10

PARTLYSUNNY  THUNDERSTORMS Suny
He5/L52  H66/L52 H76/L51




TITLE | Piss on This 6 7
DATE Fall 2002

STUDENTS | Brian Farrell and Nicole Kenney

| 2003
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OVERVIEW | Prior to the (current) Iraqi war, students were asked to mount an aware-
ness campaign that expressed their opinion of America’s involvement. Some felt the
U.S. must do something to change the Iraqgi regime; others did not. Following initial
research, presentations by guest speakers, and several class discussions, design
teams were formed. The “Piss on This” campaign gained campus-wide attention and
was the subject of an article in Scholastic, Notre Dame’s student-run magazine.

Brgase ww lgeere Ilerses 1liw glabal
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Elifzs EaST L[ér alia

fhe T3 erealen jurklae IS
i werld SEFEgR W In the men’s room, laminated cards were suspended by fishing line

inside of urinals. With “This is crap” as the headline, other cards
were taped above toilets in women’s rest rooms (top).



68 OVERVIEW | The subject of poverty faded from America’s public consciousness in the
aftermath of Hurricane Katrina. To remind the public of the plight of the poor, students
were asked to interpret poverty’s various causes and effects, and then create an on-
campus social awareness campaign. Once initial research was completed, students
with shared interests—from local to global—were assembled into teams.

food for thought

find out how global funds are allocated!

Global Pri $U.S. Billions
6

Y = 1500-2200 G = 3200-3800

TITLE | Food for Thought  Global consumption and worldwide hunger were the foci for Liz Maher, Mai Quant,

DATE | Fall 2005 and Julie Lewis (above). To easily access a large number of students, the team
printed four different childlike puzzles on placemats and put one on each of 2,000
dining hall trays before dinner. Once seated, the diner learned about various global
challenges as they played the games using crayons provided on each table.




“Now you see me... Now you don’t” was part design, part performance art, and part TITLE | Now you see me...
sociology experiment. With University approval, Rick Cornett, Caroline Howard, and DATE | Fall 2005
Erica Sebree respectfully created two homeless characters and located them in the
most public of spaces on the morning of a home football game. People avoided
the “obviously homeless” man with his sign “Now you see me.” Several feet away
sat a less obvious woman whose accompanying sign read “Now you don’t.” Initially
a curiosity, she soon blended in like the vast majority of homeless in the United
States. Beth Morlock, from the Center for the Homeless, served as a consultant for
the project, which was covered in the student-run magazine, The Scholastic.

Christina Hirtzel, Brandon Schultheis, and Beth Wernet focused their project (opposite
page, bottom) on the number of hours it takes a minimum wage worker to fulfill needs
that are taken for granted by so many. Examples include transportation, electricity,
and buying food. Hundreds of bright green stickers and leaflets appeared one morning
across campus, attached to copy-specific objects.

TITLE | Minimum wage
is not enough
DATE | Fall 2005
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TITLE | Not everyone...
DATE | Spring 2004

Ok

Class research focuses on gay marriage

SERVER
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OVERVIEW | In the spring of 2004, gay marriage was a hotly debated topic across

the United States and on the campus of the University of Notre Dame. This project
allowed for discussion and debate about the subject, with respect for intellectual
inquiry being held as the highest priority of the class interactions. At the outset of the
project, students had the opportunity to meet and talk with Sister Mary Louise Gude,
C.S.C., Notre Dame’s central liaison with homosexual students and the chairperson
of the University’s Standing Committee for Gay and Lesbian Student Needs.
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Graphics project woill highlight the controversial fssue Complete with cake and party favors, the focal point

of one group project was a faux wedding reception. In
addition to the free dessert, passerbys received small
cards with slogans like “Not everyone...” on the out-
side and “...can visit their loved ones in the hospital”
on the inside. This message underscored the rights
that are not available to unmarried gay couples. The
tagline for this project celebrating the marriage of the
fictional Adam and Steve was “Strive for Equal Rights

What abou
Aalam and Speve?

for All Couples: Support Gay Marriage.”

The “Keep it 27" campaign was mounted by students who were not in lock-step agree-
ment on the issue of gay marriage. The common ground on which they did arrive was
that they all believed there should not be a 28th amendment banning gay marriage.
They produced a series of buttons and posters that were distributed widely among
students who shared their belief regarding the Constitutional alteration.

TITLE | Keep It 27
DATE | Spring 2004




POTAWATOMI

4

APPLICATIONS | Stationery system, signage, 7 :I
advertisements, flags, souvenirs, and apparel

PROJECT
CLIENT
STUDENT
DATE

f\
POYAWATOMI!

500 South Greenlawn
South Bend, IN 46615

Visual identity
Potowatomi Zoo
Shane Culey
2001

F60

500 South Greenlawn
South Bend, IN 46615
Phone 219 235 9800

Fax 219 235 9080

OVERVIEW | Shane Culey’s identity for the Potawatomi Zoo celebrated the arrival of a
new Colobus monkey while placing primary emphasis on the word “Z00.” The previous
logo featured a zebra, an animal that can be found in the collections of most zoos.
The long, unusual word “Potawatomi” was the same scale as the word “Zoo” in the
old logo (left). Culey realized that the emphasis needed to be reversed: the large,
three-letter word communicates far more quickly, making the recognition of the organi-
zation more immediate. This was particularly important for directional street signage.



7 2 OVERVIEW | Begun as an in-class poster assignment, the Northern Indiana Center for
History was so impressed by Emily Hallinan’s work, they hired her during the summer
to extend her design idea over all the publicity material for their upcoming exhibition.
Centered around the Museum’s All-American Girls baseball collection, the show high-
lighted the remarkable achievements of women in sports during the 20th century.

NMORTHERHN INDIAMA CENTER FOR HISTORY

OPENING SEPTEMBER 28

PROJECT | Exhibition ldentity
CLIENT | Northern Indiana
Center for History
STUDENT | Emily Hallinan
DATE | 2002
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APPLICATIONS | Posters, banners,
billboards, rack cards, advertise-
ments, and brochures
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APPLICATIONS | Stationery system 7 3
and vehicle signage

Paint Services

46601

TELEPHONE

(219) 282-8700

FAX

(219) 287-5023

mCFH

Paint Services

813 South
Michigan Street
South Bend
Indiana

46601

PROJECT | Visual identity
CLIENT | CFH Paint Services
STUDENT | Brian Farrell
DATE | 2003

OVERVIEW | The Center for the Homeless has many programs in which guests receive
job training. One such program was the CFH Paint Services. Brian Farrell created this
clean, simple logo to express the precision with which the painters work. Both the logo
and the name downplayed the organization, emphasizing the painting service itself.

813 South
l F H Michigan Street
. . S h Bend
Paint Services outh Ben

Indiana
46601

TELEPHONE

(219) 282-8700
FAX

(219) 287-5023

Brian Connor EMAIL
Senior Director of Business Affairs bconnorecfh.net






