














CreateAthon onCampus 2007-2008 recipients

Richmond Friends of the Homeless

The Faces of HOPE

Coordinators2inc

Twin Saddles Therapeutic Riding, Inc.

Richmond Af�liate, Susan G. Komen for the Cure

Lifelong Learning Institute, Chester�eld

Virginia Council for Economic Education

Offender Aid and Restoration of Richmond, Inc.

Jackson-Feild Homes for Girls

Connect Richmond

The James House

The United Virginia chapter of the National Hemophilia Foundation

The mission of our program is to serve nonpro�t organizations in the Richmond 
area who have little to no resources for advertising or marketing and whose 
needs are well suited to what our students can provide. This mission guided 
our selection of this year’s recipients.

Each of these nonpro�t organizations will receive materials and plans  
suitable for their marketing needs.

students + professionals + 24 hours

www.createathononcampus.org/vcu_coc

MarcH 13 th & 14th, 2008

Need more infomation?	

	 Peyton Rowe	 Carrie Le�er	 Chyrie Sell	

	 Director, CoC	 PR Coordinator	 Ad Coordinator	

	 prowe@vcu.edu	 le�erca@vcu.edu	 sellcl@vcu.edu		



where
Thursday March 13th: 		 8:30 am - Temple, rm 2219
		  WEAR CREATEATHON ONCAMPUS TSHIRT
		  group photo

Everything will take place in the Temple building: concepts, execution, presentations.

We have access to all the Mass Comm conference rooms, Mac Labs and most classrooms. 
there will be plenty of room to spread out with the Mac Lab on the first floor as our 
central location.

computer access
Mac Labs	 you each have an account set up
	 first initial + last name = login 
	 “password” = password (you will be asked to change it)
	
MAKE SURE TO CHECK ACCESS BEFORE THE 13TH OR FIRST THING THAT MORNING
we have lab monitors available to input information if needed

We have wireless in the building so bring your laptop.

If someone needs access to a PC, TELL ME NOW. We have labs but I need to secure 
access to those ahead of time.

food
We have secured (and continue to get) a variety of sponsors who are providing breakfasts, 
lunches and dinners. Feel free to bring your own supplies but you’ll likely need a cooler. 
Our fridge space in MINIMAL.

professionals
We will have a about 20 professionals (or more) who will be available at different times to 
give feedback on and guidance for your work. Four of those have agreed to be present 
the entire 24 hours with me. There will be shifts mostly in the afternoon and evening 
hours.

approval of work
Everything must have final approval from me before being presented.

I cannot stress enough the idea of UNDERPROMISE, OVERDELIVER. 

Remember, we are trying to create work that is viable and SUSTAINABLE for these 
nonprofits. Pragmatic limitations vary greatly. We CANNOT assume they can produce or 
REPRODUCE a 10,000 piece run in a year when they have to update their letterhead.

Need more infomation?	
	 Peyton Rowe	 Carrie Lefler	 Chyrie Sell	 Alexis Bass	
	 Director, CoC	 PR Coordinator	 Ad Coordinator	 Grad Coordinator	

	 prowe@vcu.edu	 leflerca@vcu.edu	 sellcl@vcu.edu	 alexis.bass@gmail.com		

Schedule: Student Volunteers



presentations
Each client is scheduled for a presentation on Friday, March 14th in these times.
We are finalizing those today and I will email them ASAP.

room 2219	 8:30 - 9	 connectRichmond	 room 2211 	8:30 - 9	 Hemophilia
	 9 - 9:30	 Faces of HOPE		  9 - 9:30	 Jackson-Feild
	 9:30 - 10	 OAR		  9:30 - 10	 Komen
	 10 - 10:30	 Friends of the Homeless		  10 - 10:30	 Twin Saddles
	 10:30 - 11	 James House		  10:30 - 11	 Lifelong Learning
	 11 - 11:30	 coordinators2inc		  11 - 11:30	 VCEE

revisions
All 12 clients have agreed to return MINIMAL revisions to the undergraduate topics class 
by Tuesday, March 18th. These revisions are limited to COPY ONLY.

production
Production of any deliverables can/will occur between March 18th - when clients return 
revisions - and April 18th. We are working to secure vendors or necessary partnerships 
to provide as much as possible to these nonprofits at no cost to them. This is the 
variable that is least clear until we get into the 13th.

reception
Thursday, April 24th, approx 5 - 7pm (TBD), the Scott House
CreateAthon onCampus reception
nonprofits to receive finished work

More information will come soon regarding specifics.

Need more infomation?	
	 Peyton Rowe	 Carrie Lefler	 Chyrie Sell	 Alexis Bass	
	 Director, CoC	 PR Coordinator	 Ad Coordinator	 Grad Coordinator	

	 prowe@vcu.edu	 leflerca@vcu.edu	 sellcl@vcu.edu	 alexis.bass@gmail.com		

	



CreateAthon onCampus projects

Primary  Secondary        More       Other   

MISSION website WE PROMISE THIS  WE PLAN TO DO THIS WE DO IF TIME IF A MIRACLE STRIKES

Virginia 

Council on 

Economic 

Education

promote economic 

education in K-12
www.vcee.org/

logo - biz 

card/letterhead/newsletter 

masthead

full indesign templates for 

newsletter + flyer
complete standards book webdesign plan

Jackson-Field 

Homes

providing programs & 

services for adolescent 

females ages 13 up to 

21 who are “at risk”

www.jacksonfeild.org/ commercial/video clip e-media kit

Twin Saddles 

Therapeutic

recreational and 

therapeutic equine 

assisted activities to 

those with disabilities

none

 web site + logo
biz card + letterhead + 

envelope
brochure

Richmond 

Friends of the 

Homeless

provide hot meals + 

emergency services to 

children

www.richmondfriendsofthe

homeless.org/

rename & new tagline +identity 

package: logo, letterhead, 

envelope 

donor card portable banner display

coordinators2

inc

being a unique, 

innovative and diverse 

center for adoptive 

placement and support

www.c2adopt.org/
enewsletter; recommendations 

and setup

printed leave behinds; must 

be printed in house
web redesign

Virginia 

Hemophilia 

Foundation

education, advocacy, 

support of research for 

genetic bleeding 

disorder

www.vahemophilia.org/
Brand identity (minimum: identity 

package: business card, letterhead, 

envelope) + tagline
donor collateral (brochure) online community



CreateAthon onCampus projects

WE PROMISE THIS  WE PLAN TO DO THIS WE DO IF TIME IF A MIRACLE STRIKES

Offender Aid 

and 

Restoration of 

Richmond

aimed at restoring the 

individual offender as a 

responsible member of 

the community

www.oarric.org/
logo + biz card + letterhead + 

envelope
PSA script(s) website modifications

Faces of 

HOPE

educate children & their 

families about healthy 

options: fight childhood 

obesity.

www.thefacesofhope.org/

event plan for fundraiser + 

tangible deliverable to promote 

the event

portable display web redesign

Susan G. 

Komen 

Foundation, 

Rich. Affiliate

save lives & end breast 

cancer by empowering 

people, ensuring quality 

of care & energizing 

science to find the cures

www.komenrichmond.org
Facebook group - content + 

visual development

Facebook profile for Susan 

G. Komen

ConnectRich

mond

to strengthen 

communities by 

connecting people to 

ideas, information and 

each other

www.connectrichmond.org
digital billboard to raise 

awareness

Lifelong 

Learning 

Institute, 

Chesterfield

organization designed to 

meet the educational, 

fitness & social 

enrichment needs of 

adults age 50 and 

"better"

llichesterfield.org/
newspaper ad campaign: area 

newspaper + church newsletters
brochure Logo + posters

traveling powerpoint 

presentation

The James 

House

changing lives of 

victims of domestic 

violence, sexual 

violence and stalking

www.thejameshouse.org/ web redesign sponsor packet letterhead????



CreateAthon onCampus Teams

NONPROFITS UG  LEADER GRAD LEADER UG VOLS G VOLS

LIFELONG Erin Dabrowski CA Joe Quattrone BR Dana Wernecke GD Jeenal Shah AD

JAMES HOUSE Kearsten Feggans CA Lydia Kim CS Liz Shields SA Michael Schmidt CS

TWIN SADDLES Maria Goller CA Beth Stone CS John McClaire CA Anish Shah BR

VCEE Nick Wathall CA Alexis Bass CS Nerissa Marbury BR

RFOH Linda Poole CA Andrew Augeri CS Aimee Elmer CA Matt Ramsey SA

COORDINATORS Carrie Lefler PR Jessica Garrett CS Carly Reed CA Chris Vandette AD

HEMOPHILIA Francis Labra CA Laura Wilson CS David Canavan CA Diana Brost CW

Faces of HOPE Danielle Sands PR Megan Hailey CS Andrew Millon SA Kris Kennedy

KOMEN 

CONNECTRICH Chyrie Sell CA Hanah Contreas CS Austin Evans CA Jake Dubs CW

JACKSONFEILD Jaya Ramani BR Patrick Lorentz CS Patrick Benbow CArts Chuck McQuilkin AD

OAR Richard Langhorne CA Rebecca Rodrigues BR Allyson Hunter PR AD

PR = PUBLIC RELATIONSCW = COPYWRITER

SA = STRATEGIC AD BR = BRAND MANAGEMENT

AD = ART DIRECTOR CS = COMMUNICATION STRATEGY

GD = GRAPHIC DESIGN Carts = COMMUNICATION ARTS



Larissa Tyler Brian Wimer
Jolinda 

Smithson
Grant Mizell Cathy Monetti Kelly Adams Peter Kaufman Morgan Porter

Heidi 

Workman
Ed Robertson

OAR VCEE TwinSaddles the James House VCEE

Lifelong 

Learning 

Institute

CONNECT 

RICHMOND
TwinSaddles

the James 

House
OAR

Faces of HOPE Jackson-Field
CONNECT 

RICHMOND
coordinators2 Jackson-Field KOMEN TwinSaddles coordinators2

Friends of 

Homeless
KOMEN

Hemophilia
Friends of 

Homeless

Lifelong Learning 

Institute
KOMEN OAR coordinators2 Hemophilia

the James 

House
TwinSaddles coordinators2

Friends of 

Homeless

the James 

House
Faces of HOPE KOMEN Hemophilia VCEE

CONFIRMED CONFIRMED CONFIRMED CONFIRMED CONFIRMED CONFIRMED CONFIRMED CONFIRMED CONFIRMED

1PM to 524 HOURS - the big kahuna 9 to 5



Theresa 

House

Virginia 

Bertholet

Edith 

Ridderhof
Kim Spencer Holly Rodriguez Kurt Steinbock Madonna Dersch

LaTonya 

Whitaker

Faces of HOPE

Lifelong 

Learning 

Institute

Jackson-Field
CONNECT 

RICHMOND
coordinators2 KOMEN VCEE Hemophilia

Friends of 

Homeless

Hemophilia VCEE
CONNECT 

RICHMOND

the James 

House
TWINSADDLES Jackson-Field

Lifelong Learning 

Institute
Faces of HOPE OAR

Lifelong Learning 

Institute
Faces of HOPE OAR VCEE the James House

CONNECT 

RICHMOND
Hemophilia

Friends of 

Homeless
coordinators2

CONNECT 

RICHMOND
Jackson-Field

Friends of 

Homeless
TWINSADDLES KOMEN OAR Faces of HOPE

Lifelong Learning 

Institute
Jackson-Field

CONFIRMED CONFIRMED CONFIRMED CONFIRMED CONFIRMED

 5PM 7PM to MIDNIGHT



CreateAThon onCampus 07-08 Application

GENERAL INFORMATION:

Organization name: ___________________________________________________________________________________________

Address: ______________________________________________________________________________________________________

Contact name: ________________________________________________________________________________________________

Phone: ________________________________________________________________________________________________________

E-mail address: _______________________________________________________________________________________________

ORGANIZATION INFORMATION:
Description of organization’s mission:

Is your organization listed as a 501(c)3:  _________________________________________________________________________

What year was your organization founded? _____________________________________________________________________

Does your organization provide direct services or is it an association/coalition? 

Did your organization budget for advertising/marketing this year? _______________________________________________

If so, how much? (Please outline plan for spending.) 

Is your organization working with any other marketing/advertising agency?______________________________________

Where is your organization headquartered? _____________________________________________________________________

What is your geographic service area? __________________________________________________________________________

VCU School of Mass Communications

901 West Main Street, Suite 2216

P.O. Box 842034

Richmond, VA 23284-2034

phone   804.828.2660

fax   804.828.9175



PROJECT INFORMATION:

Please describe in detail the project(s) you would like our agency to consider by completing the following information.

Projects that would best fit our capabilities are: logos, letterhead packages, outdoor boards, brochures, posters, ad campaigns,

web graphics &  banners 

What is the overall marketing goal your materials need to support?

List the marketing materials you would like us to consider producing, in order of priority. Complete the specific  

information for each project as indicated. (Please feel free to add pages if faxing to provide additional information.)

Project description: 

Objective of the project (i.e., awareness, fundraising, volunteer recruitment, etc.): 

Target audience:

Quantity (if printed materials): _____________________________________________________________________________________________

Please let us know if you have any existing or potential arrangements with vendors who may be willing to produce  

broadcast materials and/or provide media space for your projects.

If yes, please explain: 



VCU CREATEATHON onCAMPUS 07-08 TERMS AND CONDITIONS:

If my organization is selected as a CreateAThon onCampus® participant, I understand and agree to the following:

•  Work for this project will be done by the VCU CreateAthon onCampus team between the hours of 9:00am on  

 Thursday, March 13, 2008, and 9:00am on March 14, 2008.

•  We will meet with the VCU CreateAthon onCampus team before the starting date (as mentioned above) to provide  

 additional background on our organization and the requested project.

•  We will meet with VCU CreateAthon onCampus team the morning of March 14, 2008 (beginning at 9:00am), to receive  

 a mock-up of the project and will secure necessary approvals by 9:00am the following Tuesday, (March 18, 2008).

•  We will deliver any final changes that need to be made to the project (copy revisions only) at 9:30pm on Tuesday, 

 March 18, 2008, so it can be prepped and forwarded to the printer.

•  We will provide a complete list of our organization’s board members and addresses to the VCU CreateAthon onCampus   

 team so VCU can issue invitations for the CreateAThon onCampus reception (date to be determined).

•  We understand there will be no additional work provided by the VCU CreateAthon onCampus team for this project 

 beyond the terms outlined above.

Signature: __________________________________________________________________________ Date: _____________________

I understand that all work completed is the property of VCU CreateAthon onCampus and any third parties that contribute to the  

project such as photographers, illustrators, etc.

Signature: __________________________________________________________________________ Date: _____________________

*Deadline for application: November 20, 2007

To send application: 1. Print out and mail completed application to: Peyton Rowe 

       VCU School of Mass Communications

       901 West Main Street, Suite 2216

       P.O. Box 842034

       Richmond, VA 23284-2034

 2. Print out and fax your application to:  (804) 828-8447

       Attn: Peyton Rowe

 3. Complete PDF form and Submit via email Open the PDF the current version of Acrobat Reader

       Input your information

       Click the Submit button

QUESTIONS:  Peyton Rowe :: prowe@vcu.edu :: 828-2660 

 Carrie Lefler :: lefler@vcu.edu

 Chyrie Sell :: sellcl@vcu.edu
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