The Inclusion of Social Responsibility
in the Visual Communications Curriculum

Case Study

Submitted by:

Enrique Von Rohr

Director of Strategic Development
Washington University in St. Louis
St. Louis, Missouri

“I agree that it is a great value for students to
know that they have tools to effect massive
change, and not always within a for-profit

organization.”

Enrique Von Rohr
Director of Strategic Development
Washington University in St. Louis

2008




Washington University in St. Louis

Synopsis from official website <http://sfac.wustl.edu/Mission/>

The Sam Fox School of Design & Visual Arts is a unique collaboration in
architecture, art and design education, linking professional studio programs
with one of the country's finest university art museums in the context of an
internationally recognized research university.

This collaborative community is dedicated to excellence in the teaching,
creation, research and exhibition of architecture, design and visual arts.
The School encourages students and faculty to chart innovative directions
and advance the theory and practice of our fields as well as address the
social and environmental challenges of our time.
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Explored Concepts Media-based concepts included the
“Purina Pet Challenge” interactive game; ‘Morph-a-Mutt”
breed integrator game; ‘Build-a-Dog” interactive breed
selector incorporates sounds for heightened experience;
and “Pet Peeves” radio show is not your average call-in
show—pets call in and seek advice about their owners!
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Modern Graphic History Library

Capturing Essence Through Identity

Modern Graphic History Library
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OBJECTIVE

The Modern Graphic History Library at Washington University in St. Louis works to
acquire, preserve, promote, and bring sustained academic consideration to distinguished
work from the field of modern illustration and pictorial graphic culture. The nature of
the collection is unique in its representative holdings as well as its breadth and depth.
VCRS developed an identity to communicate the nature of the collection and attract
materials necessary for the maintenance and development of the collection.

RESEARCH

The team determined what components would drive the visual elements of the identity
by studying the positioning and context of the collection; investigating semantics; and
researching period color, typography and production within the collection and beyond.

EXECUTION

Based on criteria developed through research, the team explored a variety of design
directions. Conceptual sketches were based on different points of inspiration, and varied
in form, tone, and execution.

OUTCOMES

Aclassic typeface is playfully set. Shifting colors and baseline express the identity as a
collection of units, while a cool color palette and linear format unite letterformsin a
recognizable mark. This mark balances an extroverted period quality with a sense of
sophistication appropriate for a distinguished academic institution.

CASE STUDY: MODERN GRAPHIC HISTORY LIBRARY



INSPIRATION
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Process VCRS developed a diagram mapping conceptual
and visual considerations for the mark, which served as
the basis for exploration of a number of design directions
appropriate for representing collection work.

©2007 Visual Communications Research Studio CASE STUDY: MODERN GRAPHIC HISTORY LIBRARY



Research, Insights and Creative Concepts

Healthy Youth Partnership
Executive Committee
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The Team 1.1

Visual Communications Research Studio

The value of visual communication beyond consumerism is
evident in the critical strategy and language that design brings
to solving world challenges.
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As we continue to face complex problems
in education, healthcare, housing and
natural resources, solutions must

be increasingly obtained through
collaborative research partnerships

with communities, business, medicine,
science, and technology. Design research
must play a pivotal role in providing the
foundations for future successesin an
increasingly designed world.

The Visual Communications Research
Studio (VCRS) is an arm of the Visual
Communications area in the College

of Art at Washington University in St.
Louis. Launched in 2004 with support
of the Kauffman Foundation, the VCRS
isan entrepreneurial program that
represents an innovative frontierin
design research at the Sam Fox School of
Design and Visual Arts. The VCRS seeks
partnerships with government, industry,
other schools within the Washington
University community and non-profit
organizations on projects that develop
value for others, resulting in innovative
creations, discoveries, invention,
products, services, or activities
relating to visual studies. Projects
satisfy research interests and provide
meaningful learning opportunities for
students, faculty and fellows while
benefiting the greater good.

Mission

We are a catalyst for engaging university
students, fellows and faculty with
external partners that seek to identify
problems, provided design solutions, and
further their goals through the creation
of communication for education,
implementation and engagement. We
believe that design research promotes
innovation and creative problem solving
of contemporary challenge in areas

such as education, science, business,
technology and public interest. We seek
interdisciplinary collaborations with
educational and cultural institutions,
community agencies and international
organizations, enterprises and
individuals that advocate design as a
force for positive social change.

Vision

By combining the strategic vision of
Washington University in St. Louis to
become a leaderin research with the
Visual Communications goal to educate
the next generation of visual thinkers,
the VCRS seek to become a catalyst and
resource that empowers student, faculty,
and fellows to advocate and engage

in design research as force for positive
change.



The Team 1.2

Alliance for Building Capacity

The Alliance for Building Capacity (ABC) envisions a vibrant
St. Louis community that continually strengthens its capacity
to meet the needs of individuals, families and neighborhood.
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The Alliance for Building Capacity (ABC)
is a program of the Brown School of
Social Work at Washington University,
which seeks to advance the capacities
and performance of local St. Louis
agencies by educating professionals,
liaising between University-Community
partnerships and offering local agencies
organizational resources and referrals.
ABCis the vehicle through which

the community can access research,
expertise and resources and the
University can educate students, apply
itsresearch and expand knowledge in
the community.

Program
ABC’srolein cross-campus
partnershipsis to:

> Explore and secure a limited number of
University-Community partnerships

> Collect, catalogue, maintain and
disseminate information related to
University-Community partnerships

> Assistin managing active partnerships

> Provide supplemental trainings to
involved partners, to increase their
organizational capacity

> Support faculty in effective community
engagement efforts

Mission

The Alliance for Building Capacity
mobilizes the Brown School’s research,
educational and professional resources
to improve the capacity of selected

St. Louis organizations to provide high
quality,



Opportunities for Innovation
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The Team

SOCIAL WORK

Clients

The partnership between the Alliance
for Building Capacity (ABC) and the
Visual Communications Research Studio
(VCRS) is a model for cross-campus
collaboration and University-Community
partnerships. The conjoined efforts

of ABC and VCRS to create a design
campaign for St. Louis’s Healthy Youth
Partnership (HYP) was a mutually
beneficial experience. As an educator,
ABC provided education and training to
the VCRS team, in nonprofit structure,

SAM FOX SCHOOL
(vcrs)

service delivery, participatory research
and the process of evidence-based
practice. As a consultant to the project,
ABC offered regular support, instruction
and insightinto the process. As an
affiliate of the project, ABC engaged in

a community effort involving over 50
local agencies, which increases potential
University-Community partnerships. As
aresult of the process, new techniques
for design and marketing were learned.
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The Team 1.4
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2 The Challenge




The Challenge 2.1

EXPECTATIONS
» Work within the social marketing realm

» Suggest opportunities based on our own research
for maximum effectiveness

CONSIDERATIONS
» Develop concepts which are scalable, expandable and modular
» Start small, think big
» Create greatest impact for entire region
» Allow research to determine audience: breadth vs. depth

GOALS
» Deliver compelling strategies for funding opportunities
» Convince people to make healthier decisions
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